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Dwight Schlichting maintains the Somers 
solar array for Dominion, which at five 
megawatts was New England’s largest 
solar farm at the time it was built. 
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People Person 


As managing partner of South Windsor’s Bonefish 
Grill restaurant, Shawn Jones said he’s found a 
management style that offers a recipe for success: 
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Special Insert 


to combat 
mounting 
bird strikes 


By Brad Kane 


bkane@HartfordBusiness.com 


Balancing 
Renewables 


CI officials try to Keep cost 
of energy policies in check 





onnecticut airports have experienced . 
a growing number of reported bird- By Brad Kane _ ; ; REPORTER’S 
on-airplane collisions in recent years, bkane@HartfordBusiness.com Electricity Prices vs. Inflation NOTEBOOK 


prompting the state’s quasi-public airport 
authority to spend millions of dollars on a 
new preserve to keep wildlife from threaten- 
ing passenger and cargo aircrafts. 

Since 2004, the number of reported wildlife- 
on-airplane collisions at Connecticut airports 


Even though Connecticut had the 
highest electricity prices in the 
continental U.S. last year, the state’s 
ratepayers aren’t paying significantly 
more than they did in 1990, according 
to an analysis of historic data from 
the U.S. Energy Information 
Administration. The price paid by 
customers for Connecticut’s power 
has risen 2.58 percent annually over 
the past 25 years, lower than the 2.63 
percent annual U.S. inflation increase 
since 1990. 


Liquid Gold 


Two more craft breweries are getting ready to 
open in Connecticut. Find out who and where. 


PG. 5 


efforts to rein in costs, the pricetag to 
implement Connecticut’s renewable 
energy policies will add as much as $377 
million annually to ratepayer bills over the 
next few years, prompting the state Senate’s 
top Republican to raise concerns about the 
potential impact on residents and businesses. 
The projected cost spike comes as Con- 
necticut ramps up efforts to meet its renew- 
able energy goals. And while state officials 
are trying to find ways to meet its policy 
benchmarks without breaking the bank, 


I) espite the Malloy Administration’s 


Continued on page 12 


Bradley International Operations 
Manager Rollin Tebbetts roams 


YW the airport’s grounds 





Index 
@ Reporter’s Notebook: PG. 5 
@ Week in Review: PG. 6 









with a starter pistol 
to scare away 












birds. 





HINFHOSV1 SASLS | OLOHd 











other factors that impact electricity costs 
—mainly natural gas prices in Connecticut 
—are also on the rise, meaning ratepayers’ 
pocketbooks will take a bigger hit. 

In its modeling for the next decade, the 
state Department of Energy & Environ- 
mental Protection projects implementing 


Connecticut’s renewable portfolio standard 
(RPS) will add up to $377 million annually 
to ratepayer’s bills through 2019. By com- 
parison, the RPS added about $225 million 
to ratepayer bills last year. By 2024, that cost 
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The elements of success. 


Since 1956 Hooker & Holcombe has focused on providing the elements 
of success to businesses located throughout the Northeast. Originally 
established as a full-service pension and actuarial firm, over the years the 
company has expanded its services to include comprehensive consulting 
and investment advisory services for all types of employer-sponsored 
retirement plans. In addition, wealth management services are available 
to individuals seeking customized financial planning. Our staff of skilled 
professionals are positioned to help identify and achieve retirement goals 


for your organization and its employees. 


Today the goal remains the same, to deliver outstanding professional 


services that exceed your expectations. 


Congratulations to the 2015 Best Places to Work in CT award winners. 





hooker & holcombe 


hhconsultants.com 
Actuarial & Benefits Consulting e Investment Advisory e Wealth Management Planning e Retirement Services 


Investment advice is offered through Hooker & Holcombe Investment Advisors, Inc., an SEC Registered Investment Advisor. 
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As managing partner of South Windsor’s Bonefish Grill restaurant, Shawn Jones said he’s found a management style that offers a recipe for success: be “kind with people; tough on results.” 


FACES IN BUSINESS 





his 
By Stan Simpson 


sakid visiting his grandfa- 

A ther in New Jersey, Shawn 

Jones remembers getting 

up at 5:30 a.m. to load the family 
van with plumbing supplies. 

Grandpa, Claude Akridge, was 

in the plumbing business, as were 

several other uncles. Those morn- 

ing sojourns taught young Shawn 

how to work a wrench, fix leaks and 

unplug drains. They also imparted a life lesson. 

“He taught me about hard work, dedication, 


Serving 


Stan Simpson 








A 





responsibility, integrity, cred- 
ibility,’ Jones said. “Most lessons 
weren't about the mechanics of the 
job. It was about the people. It was 
instilled in me that no matter what 
business youre in, youre in the 
people business.” 

At 38, Jones finds himself fully 
immersed with an eclectic mix of 
people. He is a managing partner 
of Bonefish Grill in South Windsor. 
The Evergreen Walk restaurant is 


inits second year of operation and employs 100 
people. Whether he is dealing with customers, 


staff, vendors or prospective customers Jones 
finds himself harkening back to grandpa’s 
words of wisdom. 

“Youve got to treat people with respect and 
be humble at all times,” said Jones, a Hartford 
native and divorced father of three children. His 
goal is to own achain of restaurants, following 
the lead of his mentor Wayne Hull. 

Jones, as ateenager and the oldest of five chil- 
dren, was a busboy with Outback Steakhouse. 
There, he met owner Wayne Hull, who took a lik- 
ing to Jones and groomed him for manager roles 
as Hull opened more restaurants. 

In 2000, as a student and football player at 


people is how Jones made 
ones’ in restaurant biz 


the University of New Haven, majoring in busi- 
ness management, Jones made his first tough 
business decision. 

Hull offered him a job to manage an Out- 
back Steakhouse restaurant in Manches- 
ter. Though getting his college degree was 
important to him, the opportunity to work as 
a manager immediately was very appealing. 

“He game me more money than I thought 
I would make out of college — $45,000, plus a 
bonus,” Jones said. 

He quickly became Hull’s point man in 
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FACILITY SOLUTIONS. ..ONE SOURCE 


Only one company can build, power, protect, and maintain the critical systems 
in virtually every type of facility. Our clients trust us to deliver end-to-end facilities 
solutions, so they can focus on their core business. 


We design, install, maintain, and protect systems in: 
Higher Education Facilities 
Healthcare Facilities 

Pharmaceutical Facilities 
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MECHANICAL ¢ ELECTRICAL ¢ PLUMBING ¢ SHEET METAL ¢ BUILDING AUTOMATION e¢ FACILITIES SERVICES 


860.871.1111 


Toll Free: 800.741.6367 










nemsi.com 


License #’s: E1-104939 © $1-302974 © P1-203519 ¢ F1-10498 e¢ SM1-192 e MC-1134 


March 23, 2015 © Hartrorp Business JOURNAL 3 


>) Bonefish 


opening several other Outbacks from 2000 to 
2004. Hull then loaned Jones $50,000 to open 
his own Outback’s in New London, which Jones 
paid back in 18 months. For the next six years, 
Jones served as a managing partner until Out- 
back was bought out by another company. 

Darden Restaurants Inc. — owners of 
Olive Garden, Red Lobster and other assets 
—recruited Jones to be a general manager at 
their new Olive Garden restaurant in Boston 
in 2010. He served in that role for two years, 
before Outback reached out. 

The previous Outback owners decided at 
that time to buy back the company — Bone- 
fish Grill was among the restaurants in the 
portfolio. They offered Jones the chance to 
be aproprietor of the Bonefish Grill they were 
opening in March of 2013 in the posh Prom- 
enade Shops at Evergreen Walk location. 

Bonefish Grill was becoming one of the 
fastest growing restaurant chains in the 


country. Jones was “looking for an opportu- 
nity to be part of something special.” 

He describes his management style as one 
that is “kind with people; tough on results.” 

He’s never forgotten his days as abus boy and 
he wants to see his employees have the opportu- 
nity to grow in the business the way he did. Asa 
boss, Jones is clearly proud that over the years he 
has promoted four employees to the role of busi- 
ness partner and more than 20 into managers. 

“If I can teach someone to think a certain 
way — the Bonefish way — it makes my job 
easier and gives them a tool to better their lives. 
Someone saw something in me, so I want to try 
and continue to help people to grow.” 

The restaurant, which seats 450 people, 
is open seven days a week. The menu is “Sea- 
food-centric” and steaks — and there is an 
ample bar that greets guests as they enter. 

Jones’ focus is on growth — growing a 
brand that reflects a satisfying experience 


for his customers, growing revenue, profes- 
sional growth for his employees and business 
expansion for himself. 

There is a five-digit monthly lease that has 
to be met, so generating at least 20,000 lunch- 
es a week is the expectation. Dinner entrees 
(ranging from $20 to $30) include Chilean sea 
bass, Atlantic salmon, rainbow trout, filet 
mignon and rib-eye steak. 

Jones is a hands-on owner. No job is too 
menial. Once a week, he’ll even throw on a 
chef’s apron and work the grill or help out in 
the kitchen. 

And if the pipes ever spring a leak, the 
employees know who to call. | 
Stan Simpson is host of “The Stan Simpson 
Show”, which airs Saturday, 5:30 a.m., on 
Fox CT and online at FoxCt.com/stan. You can 
send suggestions for the “Faces in Business” 
column to stansimpson@comcast.net. 


Health care also holds great promise 
for those who provide It. 


Today, health care means more than medicine. As health care becomes an increasingly important part of 


our lives, it also means employment opportunities. At Yale New Haven Health, we’re proud of the role 


we're playing in providing good-paying jobs for people throughout the state. As a strong and growing 


system, we've been able to sustain access to high-quality care and help practices operate more efficiently, 


while keeping thousands of skilled, dedicated healthcare workers on the job. And as we grow, we can 


create even more employment opportunities. Which, in turn, will help people and communities build 


more prosperous futures. Health care is moving forward in so many promising new ways. As it does, Yale 


New Haven Health will continue to do our part for economic growth and a brighter future for Connecticut. 


YaleNewHavenHealth.org 


Bridgeport Hospital | Greenwich Hospital | Yale-New Haven Hospital | Northeast Medical Group 
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Connecticut’s burgeoning craft brewery 
industry is growing larger with two more 
taprooms getting ready to open shop. 

In Groton, Outer Light Brewing Co. 
(OLBC) said it plans to open a 4,500-square- 
foot brewery and taproom and eventually 
sell its beers in Greater Hartford, said com- 
pany co-owner Tom Drejer. 

OLBC plans to distribute its craft brews 
to bars, restaurants and liquor stores in 
kegs initially, with 12-ounce bottles to come 
this summer. 

“We are furiously working toward the 
finish line right now, and pending approval 
of permits we hope to be open by the end of 
March,” Drejer said. 

Meantime, Peter and Tara Cowles are 
opening Aspetuck Brew Lab in Bridgeport. 
Their Fairfield Avenue location will also 
feature a brewery and taproom. 

After years of trailing behind nearby states 
and the rest of the nation, Connecticut’s craft 
beer industry has taken off in recent years. 

Consumer demands for new and better 
beer and a recently passed state law allow- 
ing breweries to open onsite taprooms have 
spurred asurge of craft brewery startups in 
Connecticut. 

OLBC will feature a taproom open to 
the public several days during the week and 
on the weekend where people can sample 
beers, order pints and fill growlers. 

In addition to their experimental releases, 
OLBC will produce three year-round brews: 
Lonesome Boatman, ared ale; SUBduction, an 
IPA; and Libation Propaganda, a coffee stout. 

Drejer said the beermaker will focus on 
New London County, but will also have lim- 
ited quantities sold around Greater Hartford. 

“Our bottling line will be up and running 
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Outer Light Brewing Co. co-owner Tom Drejer (right) 
and head brewer Tyler Cox (left) stand in front of a 
delivery of new kegs. 

later this summer, after which we will likely 
be in Greater Hartford liquor stores in lim- 
ited quantities as well,” he said. Tyler Cox, 
a commercial-brewer from North Carolina, 
was recently named OLBC’s head brewer. 

— Greg Bordonaro 


CT workers see 


higher pay, 


While Connecticut’s jobless rate remained 
unchanged in January, employee wages and 
hours continue to rise, an indication that 
workers are earning more consistent pay 
raises after seeing their wages stagnate fol- 
lowing the Great Recession. 

The state’s private sector workweek 
averaged 33.7 hours in January, up by half 
an hour (1.5 percent) from the year-ago esti- 
mate of 33.2 hours, according to data from 
the state Department of Labor. Meanwhile, 
average hourly earnings stood at $28.26, up 
42 cents, or 1.5 percent, from Jan. 2014. The 
resulting average private sector weekly pay 
stood at $952.36 at the end of January, up 
$28.07, or 3 percent, from a year earlier. 

Higher wages and hours are a good 


more hours 


sign for Connecticut’s economy because 
it increases consumer purchasing power, 
which is a key driver of economic growth. 

In the aftermath of the Great Reces- 
sion, many workers saw their pay stag- 
nate, or even decline, as employers reined 
in costs. 

As Connecticut’s economy slowly adds 
more jobs, however, employers face increased 
competition for talent, which helps drive up 
salaries and wages. 

Connecticut added 6,400 jobs in January 
and 24,600 jobs over the past year, accord- 
ing to DOL. The state has now regained 
90,500 positions, or 76.1 percent of the 
119,000 jobs lost in the Great Recession. 

— Greg Bordonaro 


Berkshire Bank’s icy pitchmen 


Since its arrival into Connecticut’s bank- 
ing market in 2012, Massachusetts’ Berkshire 
Bank has had UConn women’s basketball 
coach Geno Auriemma as its most highly 
visible pitchman in the Nutmeg State. 

Now, the bank’s Pittsfield, Mass., parent 
Berkshire Hills Bancorp Inc. has added a 
pair of recognizable names and faces — 
to pro hockey fans at least — to its roster 
of pitchmen: Boston Bruins legend Ray 
Bourque and Bruins left wing Milan Lucic. 

Both will join Auriemma in promoting 
Berkshire’s financial services and products 


www.HartfordBusiness.com 


with the tagline, “America’s most exciting 
bank,” as it expands regionally across New 
England and New York, Berkshire President 
and CEO Michael P. Daly said in astatement 
last week, announcing the partnership. 

“Both are known for their extraordinary 
talent, dedication to the community and 
leadership on and off the ice,” Daly said. 

Bourque played 21 seasons with the 
Bruins and was the team’s longest-serving 
captain. Lucic helped the team win the 2011 
Stanley Cup. 

— Gregory Seay 
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DESIGN BUILDERS e GENERAL CONTRACTORS e CONSTRUCTION MANAGERS 


Westwood Products, Inc. | Winsted, CT 


PDS Engineering & Construction served as General 
Contractor for the expansion of this industrial wood 
shipping product manufacturing facility. Work involved 
an addition onto the existing building which was a slab 
on grade pre-engineered steel structure. 


PDS has been meeting 
the needs of the 
construction industry 
since 1965. Our 
dedicated team of 


Project Features: 

- Five electric overhead doors 

- Four gas-fired unit heaters 

- Liner panels 

- Galvalume sheet metal roof 

- Mechanical, electrical and plumbing 


design and construction 
professionals welcomes 


the challenge of serving 
PROJECT SIZE: 20,000 SF 


PDS ENGINEERING & CQ Cc a 
CONSTRUCTION, INC. 


107 Old Windsor Road, Bloomfield, CT 06002 
(860) 242-8586 | Fax (860) 242-8587 
www.pdsec.com 


its past and future 
customers on their most 
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These Bonds may not be sold, nor may offers to buy be accepted, prior to the time an Official Statement is delivered in final form. Under no circumstances shall this announcement constitute an offer to 
sell or a Solicitation of an offer to buy, nor shall there be any sale of the Bonds in any jurisdiction in which an offer, solicitation or sale would be unlawful prior to registration or qualification under the 
securities laws of any such jurisdiction. The Bonds will only be sold by means of an Official Statement. 
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University of Connecticut 


$300,000,000* 
General Obligation Bonds, 2015 Series A 
General Obligation Bonds, 2015 Refunding Series A 
The Honorable Denise L. Nappier, the Treasurer of the State of Connecticut, on behalf of the University of Connecticut, 
announces the sale of the University’s General Obligation Bonds. The Bonds are being issued pursuant to the UConn 2000 
Act to finance the UConn 2000 Infrastructure Improvement Program, a $4.6 billion, 29-year program to renew, rebuild and 
enhance the University’s campuses. The University is a public instrumentality and agency of the State of Connecticut. 


Retail Order Period:* 
Friday, March 27 & 
Monday, March 30, 2015 
Interest is exempt from federal income tax and, for Connecticut residents, also State tax-exempt.** 
Expected Ratings Aa3/AA/AA - by Moody’s, S&P and Fitch, respectively.* 


For further information, including copies of the Preliminary Official Statement for the Bonds, 
please contact the firms listed below or visit: 


www.buyCTbonds.com 
or call 877-55-CT-BONDS 


J.P Morgan 


888-299-7553 
Piper Jaffray & Co. 
800-452-9911 
CastleOak 
Securities, L.P. 
800-955-6332 


UCONN 


UNIVERSITY OF CONNECTICUT 


Institutional Pricing:* 
Tuesday, March 31, 2015 


Delivery Date:* 
Thursday, April 16, 2015 


Expected Maturities:* 
2016-2035 


Jefferies 
800-567-8567 
BofA Merrill Blaylock Beal 
Lynch Van, LLC 
888-768-6999 212-715-6600 
KeyBanc Capital Morgan Stanley 


Markets 877-937-6739 
800-233-2460 


Siebert Brandford 


Wells Fargo Bank N.A. 
866-287-3221 
Citigroup 
855-644-7252 


Goldman, 
Sachs & Co. 
917-343-7900 


Roosevelt & Cross, 
Incorporated 
800-726-0971 


RBC Capital 
Markets 
860-241-8600 
William Blair 
& Company 
800-269-9889 


Ramirez 
& Co., Inc. 
855-289-2663 
Sterne, Agee U.S. Bancorp 
Shank & Co, L.L.C. & Leach, Inc. Investments, Inc. 
800-334-6800 888-783-7631 800-888-4700 


*Preliminary, subject to change. ** Before purchasing Bonds, you should consult your tax advisor concerning your particular tax situation. 
INVESTMENT PRODUCTS: NOT FDIC INSURED. NO BANK GUARANTEE. MAY LOSE VALUE 
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BY THE NUMBERS 


90,900 


The number of jobs Connecticut 
has regained since the 2008- 
2010 recession, representing 
76.1 percent of the 119,600 jobs 
lost during that period. 


SAM 


The total estimated economic 
impact the American Athletic 
Conference basketball 
tournament had on the Hartford 
region. 


12 


The number of New Hampshire 
power plants Eversource Energy 
plans to sell. 


30 


The number of months former 
Gov. John Rowland will spend in 
prison for his role in a campaign 
consulting scheme. 
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2014 pay rise 
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Rock Cats to become the Yard 
Goats 
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Casinos, the state lottery, and off-track-betting establishments are all lobbying to 
expand their gaming operations in the face of increased competition. 


TOP STORY 


OTB operator asks lawmakers not 
to leave it out of gaming expansion 


Off-track-betting operator Sportech said last week that its business could 
be damaged if it’s not involved in the one or more new casinos state regula- 
tors might approve. 

Ted Taylor, managing director of the UK online betting giant, told members 
of the Public Safety & Security Committee last week that the combination of a 
coming MGM casino in Springfield, Mass., and the possibility of a casino near 
the northern I-91 area that doesn’t involve Sportech would “devastate” his 
business, which has OTB parlors in Hartford, Windsor Locks and New Britain. 

He hopes lawmakers will steer a Hartford-area casino to Sportech’s Brad- 
ley Teletheater in Windsor Locks, near Bradley International Airport. 

Besides having rights to operate OTB parlors across the state, Sportech 
also provides technical services to Mohegan’s racebook, while Foxwoods 
uses Las Vegas Dissemination Co. 

Taylor indicated that relationship isn’t enough to ensure Sportech’s in- 
volvement in any new casinos that might be approved. 

He said Sportech, LVDC and the two casinos have had some discussions 
over the past six months, but characterized them as general conversations. 

Meanwhile, Anne Noble, CEO of the Connecticut Lottery Corp., last week 
said any new gaming would cannibalize lottery revenue, which totaled 
nearly $320 million for the state last year. To preserve lotto revenue in the 
face of more casinos, Noble said the legislature should approve new lottery 
products, such as online offerings. She also noted that in Massachusetts, the 
coming casinos will be required to sell state lotto products. 


BANKING & FINANCE 
CT credit unions see lowest 2014 returns 


Federally-chartered credit unions in Connecticut had the lowest return on as- 
sets of any other state in the country last year, according to the National Credit 
Union Administration. 

Those credit unions had a median return on average assets of 10 basis 
points, or 0.1 percent. The national median return was 0.32 percent. 

Just ahead of Connecticut was Pennsylvania (0.15 percent) and New Jersey 
(0.16 percent), while North Dakota credit unions recorded the highest return in 
the country, at 0.78 percent. 

Median membership levels at federal credit unions in Connecticut fell by 0.8 
percent last year. 

Across the country, 53 percent of credit unions also lost members. 

In Connecticut, median assets ticked up 0.1 percent, while median deposits 
and loans grew 0.5 percent and 1.8 percent, respectively. 


ECONOMY & LABOR 


CT adds jobs, but unemployment 
rate unchanged 


Connecticut added 6,400 jobs in January, but the state’s unemployment rate 
remained at 6.3 percent, where it’s been since September, the state Department 
of Labor said. 

It was the seventh month in a row of seasonally adjusted job growth. The 
state has gained 24,600 jobs since Jan. 2014. 

The private sector was responsible for much of the January increase, adding 
5,500 jobs. 

The education and health services supersector posted the largest number 
of added jobs, at 2,800, while the largest percentage increase was in the con- 
struction and mining supersector, which added 1,300 jobs, or 2.3 percent. 
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HEALTH CARE & INSURANCE 
Harvard Pilgrim names CT head 


Health insurer Harvard Pilgrim, which has operations in Hartford and began 
selling plans in Connecticut last year, has named its executive in charge of Con- 
necticut operations. 

Jason Madrak, the former chief marketing officer for the state’s insurance ex- 
change Access Health CT, will be Harvard Pilgrim’s vice president for Connecticut. 

While at Access Health CT, Madrak developed the initial go-to-market plan for 
the Connecticut health insurance exchange. Prior to that, he was vice president for 
consumer experience at insurer WellPoint, which since has been renamed Anthem. 


EDUCATION 
CT graduation rate ticks up 


The statewide graduation rate for high school students last year ticked up to 
87 percent, Gov. Dannel P. Malloy announced last week. 

That was up from 85.5 percent in 2013. The rates represent the percentage 
of first-time ninth-graders who received their diploma in four years or less. 

Female students had a 90.1 percent graduation rate, ahead of the male rate 
of 84.1 percent. 

White students had the highest graduation rate, at 92.2 percent, up from 91.4 
percent in 2013. 

But black and Hispanic students continued to close the gap, officials said. 

The graduation rate for black students jumped from 75.7 percent to 78.6 per- 
cent, while the rate for Hispanic students rose from 70.2 percent to 74 percent. 

Lower-income students who are eligible for free or reduced school meals 
also improved their graduation rates, with 75.9 percent receiving diplomas, up 
from 72.1 percent. 


MANUFACTURING 
Novitex opens Windsor facility 


Stamford document outsourcer Novitex said it has opened a cloud-based 
document processing facility in Windsor’s New England Tradeport. 

Novitex, which manages and produces sensitive documents for Fortune 500 
companies across a range of industries, touted the security features of the sys- 
tems housed in the 137,000-square-foot facility, including two-factor authenti- 
cation infrastructure and incident and event monitoring. 

The state Department of Economic and Community Development has loaned 
Novitex $5 million. If the company retains 336 jobs and creates 200 more within 
five years, DECD will forgive the loan. 

Novitex kicked in $6.4 million of its own funds for the project. 

The company was formerly a part of Stamford’s Pitney Bowes, which sold the 
unit to Apollo Global Management for $400 million in 2013. 


TRANSPORTATION 
United Airlines cutting 69 Bradley jobs 


United Airlines is cutting 69 customer service and ramp operator jobs at Bradley 
International Airport, it said in a filing this month with the state Department of Labor. 

United said it plans to hire a contractor to handle those functions instead. The 
cuts are needed “in order to continue to have sustainable financial success and 
run an efficient and reliable operation,” wrote Hermes Pineda, United’s human 
resources and airport operations managing director. 

The airline is cutting 38 customer service reps and 26 ramp service employees, 
who are all represented by the International Association of Machinists and Aerospace 
Workers. There are also three managers and two administrative positions being cut. 


GOVERNMENT 


Towns ask lawmakers to reduce school spending 
requirement 


The Connecticut Council of Small Towns has asked legislators to change a law that 
requires them to spend at least the same amount of money on education as they did 
the year before. 

COST, which represents towns with populations up to 30,000, argues that the so- 
called minimum budget requirement is unfair for towns with declining enrollment or 
those that have achieved savings through insurance changes, consolidating programs 
and other measures. 

The council is using a projection from UConn’s Connecticut State Center to bolster 
its position: That the number of school-age children will fall by 10 percent in the next 
10 years. The current law allows schools with enrollment declines to budget $3,000 
less per student, capped at half a percent of the prior year’s budget. Municipalities 
are supporting legislation that would allow towns with shrinking enrollment to save 
as much as 50 percent of its per student costs and to increase the cap to 3 percent 
of the prior year’s budget. 
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This is the state’s latest creative pitch to promote tourism. 


TOURISM 
State tourism spending yields 12x return 


The $32 million Connecticut has spent on tourism marketing 
since 2012 has yielded $393 million more in tourism revenues 
over that time span, according to a report by the Connecticut De- 
partment of Economic & Community Development. 

Gov. Dannel P. Malloy launched the Still Revolutionary tourism cam- 
paign in his second year in office, after working with advertising agen- 
cies on the best way to market the state. Since that time, the campaign 
has received 1.8 billion media impressions from 6,400 media outlets, a 
49 percent increase in visitors to the state’s tourism website, and a 20 
percent increase in state welcome center visits. 

The average amount spent on a Connecticut trip rose to $875 
per visit in 2014, up from $677 in 2011. The revenue per hotel 
room in Connecticut has risen 13 percent. 

In 2013, travelers spent $14 billion in the state, a 3 percent 
increase over 2012, which supported 118,500 jobs and generated 
$1.6 billion in taxes. 

Of that spending, 27 percent was in New London County, 26 per- 
cent in Fairfield County, 20 percent in Hartford County, 12 percent in 
New Haven County, 8 percent in Middlesex County, and 4 percent in 
Litchfield County. 

The top feeder markets for travelers were New York, Boston, Hart- 
ford, Providence, Springfield, Mass., and Washington, D.C. 


CTvisit.com 


EMPLOYMENT OPPORTUNITY 


Phoenix Life Insurance Company seeks an Assistant Vice 
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ENERGY & UTILITIES 


Greenskies to solarize 
180 Target stores 


Middletown solar installer Greenskies Renewable Energy 
signed an agreement with Target Corp. to put solar arrays on 180 
Targets from Augusta, Maine to San Diego, Calif. 

When completed, the installations will produce 100 megawatts 
of energy. The average system will have 1,700 solar panels. 

Financial terms were not disclosed. 

The stores will be in 12 states: Arizona, California, Maryland, Maine, 
Michigan, New Hampshire, New York, Pennsylvania, Rhode Island, 
South Carolina, Texas, and Wisconsin. 

Greenskies already has installed solar arrays on 58 Target stores 
and distribution centers. 

The average array produces enough electricity to provide 20-30 
percent of a store’s needs. 


Hamden landlord to 
submeter apartments 


The owner of the Broadmoor Apartments in Hamden has applied to 
submeter the building, one of only a handful around the state to do so. 

Broadmoor Apartment Management wants to submeter the six- 
story, 83-unit apartment complex in order to charge residents for 
their individual energy use, rather than all tenants paying a flat 
rate regardless of their energy use. 

The apartment complex would be the fourth building in the state 
to legally submeter, since the practice was permitted in 2013. 

Two apartment buildings in Hartford and one in New Haven also 
have asked to submeter their facilities. 

None of these applicants are trying to use submetering to pay 
for a renewable energy system on the property, which was a main 
reason Gov. Dannel P. Malloy sought to change the submetering law. 

The Public Utilities Regulatory Authority still is deciding how 
exactly to regulate landlords with fuel cells, solar arrays, or wind 
turbines that submeter their tenants. 


WHAT’S AHEAD: 


@ 3/30 Focus: Engineering/ Municipal 
Collaboration Summit 


@ The List: Largest engineering firms 
@ Nonprofit Profile: Mystic Seaport 


CALENDAR 
TUESDAY, MARCH 24 
sail Risk With Captive Insurance 


The Barney School of Business at the 
University of Hartford is hosting a panel 
discussion March 24 on how businesses can 
manage their risks with captive insurance. 


The panel will be held in Auerbach Hall 
room A427, 200 Bloomfield Ave., West 
Hartford, from 12:15-2:00 p.m. 


Panelists include Tom Hodson, president 
of the Connecticut Captive Insuarnce 
Association; Glenn Saslow, audit partner 
and director, Insurance Practice Group, 
Saslow, Lufkin & Buggy; and John Thomson, business office and 
Captive insurance program manager, Connecticut Insurance Dept. 





The discussion will be moderated by Susan Winkler, executive director 
of the Connecticut Insurance and Financial Services Cluster. 


Attendance is free and lunch will be served. For more information 
contact: barneydo@hartford.edu or Beverly Smith, 860.768.4243, 
barneydo@hartford.edu. 


FOR A COMPLETE LIST OF GREATER HARTFORD BUSINESS EVENTS, GO TO 
WWW.HARTFORDBUSINESS.COM AND CLICK ON ‘THE AGENDA.’ ALL CALENDAR ITEMS 
MUST BE SUBMITTED ELECTRONICALLY VIA OUR WEB SITE, HARTFORDBUSINESS.COM. 


Get local breaking 


President, Technology Delivery Manager in Hartford, CT. 


Establish technology delivery goals. In collaboration w/ 
others, including senior business managers, will establish 
program/project objectives, quality & productivity 
objectives, production uptime objectives, technical 
objectives, revenue & expense budgets, staffing budgets & 
staffing levels. Plan the most effective process to achieve 
objectives. Define, execute, & delegate tasks to support 


these goals. 


Req’s Bachelor’s degree, or foreign equivalent in IT, Eng’g, 
Comp. Sci., Business, Mgmt. or a related eng’g field & 7 


years of exp. in the area of tech mgmt. 


To apply: Send resume to Rochelle McCarthy, 
One American Row H-4 E-1 
Hartford, CT 06102 
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Branford i is home to dozens of bioscience companies that occupy research and lab space in various buildings around the shoreline town of 28,000 people. 
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bioscience startup hub 


By Brad Kane 


bkane@HartfordBusiness.com 


hile Farmington and New 
W Haven are thought to be the 

epicenters of Connecticut’s 
nascent bioscience industry, the 
small, shoreline town of Branford 
has been a force in attracting some of 
the state’s most innovative startups. 

The town’s most recent coup was 
landing the Icahn School of Medi- 
cine at Mount Sinai, which opened 
in October a state-of-the-art genom- 
ics research facility on Commercial 
Street. Startups like Pfizer spinoff Durata, and neurological 
disease researcher Axerion Therapeutics are among the 
dozens of bioscience companies that call Branford home. 

In an effort to further boost its bioscience foothold, 
Branford government and industry officials plan to meet 
this week for the first time with Farmington’s Jackson 
Laboratory to discuss ways they can work together to 
make the state a national bioscience hub. 

“We are trying to showcase Branford as the place for 
the biotech industry,” said Perry Maresca, chairman of the 
town’s economic development commission. “Jackson Labs 
is trying to show their role in Connecticut is more than just 
in the Hartford region but throughout the entire state.” 

Before Gov. Dannel P. Malloy invested $1 billion to 
expand the UConn Health Center and entice Jackson 
Labs to Farmington, the majority of the state’s biosci- 
ence industry centered around Yale University. That 
made New Haven a natural bioscience hub, since most 
of Yale’s research was done in its hometown. 

Starting in 1987, however, Branford became a place 
where bioscience startups began to gravitate. It started with 
the opening of drug researcher Neurogen Corp., which was 
acquired in 2009 for $11 million by San Diego-based Ligand. 

Startups that followed include: 454 Life Sciences, 
a DNA sequencing specialist acquired by Swiss phar- 
maceutical giant Roche; molecular chemistry firm CGI 
Pharmaceuticals, which was acquired for $120 million 
by California biopharmaceutical firm Gilead Sciences; 
and Marinus Pharmaceuticals, which has moved onto 
the latest phase of its epilepsy drug clinical trials. 

While Neurogen and Marinus moved out of Branford 
after being acquired, 454 and CGI remain in the town. 

Branford is also currently home to biotech startups 
like software manager Core Informatics and immune 
system researcher Isoplexis. 

“Historically, Branford has been — in addition to 
New Haven — a place where bioscience has gotten a 
foothold,” said Susan Froshauer, president and CEO of 
Connecticut bioscience advocate CURE. 

By attracting bioscience companies earlier than 
most other parts of Connecticut, Branford has been 
able to build facilities that attract the industry, mainly 
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Bioscience advocate CURE has held meetings promoting Branford’s bioscience capabilities. 
Pictured from left are Brandford Economic Development Commission Chairman Perry Maresca, 
State Rep. Lonnie Reed (D-Branford), CURE Executive Director Susan Froshauer, and Branford 
First Selectman Jamie Cosgrove. 


lab and research space. 

Town officials have also become attune to the indus- 
try’s unique needs, Maresca said, especially permitting 
for scientific activities that can include medical waste. 

“You have a workforce that is readily available to be 
tapped when someone new comes in here,” Maresca 
said. “The town itself very much appreciates the contri- 
butions that the biotech industry brings.” 

Terry Elton, head of the Branford’s economic devel- 
opment department, said when a bioscience company 
wants to open, town officials will work with them to 
expedite the process. 

Other advantages Branford has in attracting biosci- 
ence companies, Elton said, include: being located on 
I-95 and Metro-North, near New Haven, and midway 
between New York City and Boston; having the low- 
est property tax rate of any shoreline town at 26 mills; 
having established water and sewer infrastructure; and 
boasting 20 miles of shoreline, the most of any Con- 
necticut town. 

Elton said Branford also has great quality of life, 
offering bioscience researchers and executives the 
chance to avoid long commutes by living and working 
in the town, which has more than 75 restaurants, includ- 
ing four microbreweries. 

By keeping executives and researchers in the area, 
that makes them more likely to establish new startups 
and companies in town when the previous generation 
moves out, Maresca said. 

Michael Van Zandt launched New England Discovery 
Partners in Branford because he and the rest of his team 
had a history with the town. Van Zandt was a depart- 
ment head for the Institute for Pharmaceutical Discov- 
ery in Branford until it closed in 2012. 

New England Discovery Partners, which does con- 
tract chemistry work for large companies and universi- 
ties, is now one of six companies occupying the former 
Institute for Pharmaceutical Discovery’s space on Busi- 
ness Park Drive in Branford. 

“Branford is a good location,” Van Zandt said. “It is 
right off the highway, which is good. It is close to New 
Haven, which is good.” a 







Q&A 


Jackson Lab pushes 
ahead of hiring goals 


Q&A talks about recent devel- 
opments at Jackson Labora- 
tory (JAX) with Mike Hyde, the 
genomics research center’s vice 
president for external affairs 
and strategic partnerships. 


What are the latest 

developments’ with 
m@ Jackson Laboratory 
since it opened its new Farm- 
ington research facility in 
October? 

A: We have been 
concentrating on 
research and recruit- 
ing top scientists. We 
now have hired about 
185 people, and we 
are adding new staff- 
ers every week. We 
are way ahead of our 
schedule for hiring. If 








companies from elsewhere as well 
as Starting our own. 


Q: What is some of the excit- 
ing research going on at JAX 
right now? 

George Weinstock is studying 
the bacteria that live in our bod- 
ies and aid various biological pro- 
cesses, and that work has amazing 
implications for medicine. Yijun 
Raun is mapping the 3D structure 
of DNA, which is giv- 
ing us a much better 
idea of how it works. 

Charles Lee is 
working on a better 
screening procedure 
for autism spec- 
trum disorders and 
is studying cancer 
genome sequences to 
improve cancer diag- 


we can maintain this MIKE HYDE a nosis and_ therapy. 
pace, we'll hit our goal Jacques Banchereau, 
of 300 employees much Vice president for Michael Stitzel and 
earlier than planned. external affairs others are forming a 


We're excited by 
the amazing quality 
of applicants we're 
attracting. Word is 
out in the bioscience 
community that Con- 
necticut is serious about building 
this sector, and people want to be 
here, at Yale, and at UConn. 


Q: One of the main reasons 
Connecticut invested in biosci- 
ence is to create startup com- 
panies. In December, Jackson 
Lab announced its first spinoff: 
MultiClonal Therapeutics, 
which is researching and devel- 
oping ways to treat diseases of 
the gastrointestinal tract and 
airways — like Crohn’s Disease 
— using stem cells. How fre- 
quently should we expect com- 
panies to startup from Jackson 
Lab research? 

A: It has been just over two 
years since we hired our very first 
fulltime employee, and yet we have 
several labs in full swing now. 
There are two or three research 
initiatives underway that have the 
potential to turn into new compa- 
nies. However, it’s pretty difficult 
to guess how long it will take to 
prove a new concept and turn it 
into a product or service. 

Equally important is_ the 
expansion of research expertise 
going on at UConn and at Yale. As 
the “critical mass” of bioscientists 
grows in Connecticut, we will 
create a sort of innovation eco- 
system, where other bioscientists 
and companies want to locate in 
order to collaborate with us. You 
see this kind of clustering of talent 
around Boston, in San Francisco, 
and in other places where biosci- 
ence is booming. 

When we hit that critical 
mass things will really take off. 
Connecticut will be attracting 


and strategic 
partnerships, 
Jackson 
Laboratory 


statewide center for 
diabetes research. 
The list of research 
projects is pretty 
impressive and we're 
attacking disease on 
many fronts. 


Q: How can Connecticut 
further support JAX and the 
bioscience industry? 

A: We're planning our second 
annual forum on Healthcare Inno- 
vation this fall. We’re partnering 
with the Connecticut Health Coun- 
cil, Department of Economic and 
Community Development, and 
others to make this a landmark 
event, and we hope that it will be a 
significant source of leads for new 
companies to come to our state. 

We'll be gathering bioscientists, 
healthcare providers and payers, 
entrepreneurs and investors from 
across the country and around 
the world to analyze some of the 
most pressing problems in health- 
care today. Our goal is to create 
an “innovation exchange” that will 
attract the movers and the shak- 
ers from the bioscience industry 
to Connecticut every year. We're 
recruiting additional partners and 
collaborators for this effort now. 


Q: Beyond its Connecticut 
operations, what else is going 
on with JAX? 

A: We're expanding in all our 
locations — Connecticut, Maine, 
and California. We continue to 
explore connections in China and 
the Far East, where bioscience 
is expanding much more rapidly 
than in the west. 

We're adding genomic and 
biological measurement capac- 
ity in Bar Harbor, Maine — our 
plan there is to create the most 
advanced biometric analysis cen- 
ter in the world. a 
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THE LIST 
Largest bioscience/biotechnology companies in Connecticut 


(Ranked by number of employees) 


No. of No. of R&D 
employees in employees in 
Rank Company Headquarters CT CT Focus Year founded Chief executive 


Pfizer Inc. 

| 558 Eastern Point Rd. 
Groton, CT 06340 
860-441-4100; www.pfizer.com 


Boehringer Ingelheim Pharmaceuticals Inc. 
900 Ridgebury Rd. 


Medicinal chemistry, pharmacokinetics, dynamics and 
New York, NY 3,000 DND metabolism, pharmaceutical sciences, clinical trial operations, 1849 
drug safety, comparative medicine, regulatory 


lan C. Read 
Chairman & CEO 


Development and manufacture of human and animal Paul R. Fonteyne 


2 Ridgefield, CT 06877 muagelene ct e000 cs healthcare products nee ee Ait ae ‘ 
800-344-3095; us.boehringer-ingelheim.com g g 
Bristol-Myers Squibb Co. Drug discovery and drug development activities within the 
5 Research Pkwy. following concentrations: applied biotechnology, applied Lamberto Andreotti 

3 Wallingford, CT 06492 ORT INS veS ae genomics, chemistry, clinical research, metabolism and Tet) CEO 
203-677-6000; www.bms.com pharmacokinetics, neuroscience, virology 
Alexion Pharmaceuticals Inc. 

352 Knotter Dr. ; sa Leonard Bell (3) 

4 Cheshire, CT 06410 Cheshire, CT 750 (2) 210 (2) Severe and life-threatening rare disorders 1992 Chairman & CEO 
203-272-2596; www.alxn.com 
PerkinElmer Inc. 

710 Bridgeport Ave. Robert F. Friel 

5 Shelton, CT 06484 (4) Waltham, MA 500 (5) DND Human and environmental health 1937 Chairman & CEO 
203-925-4600; www.perkinelmer.com 
Purdue Pharma LP — coe a: 

1 Stamford Forum. 201 Tresser Blvd Prescription and non-prescription medicines and hospital Mark Timne 

5 Stamford, CT 500 110 products; development of opioid pain medications with abuse- 1991 y 
Stamford, CT 06901 Aaiscrent eroneriac President & CEO 
800-745-7445; www.purduepharma.com PiOP 
MannKind Corp. 

1 Casper St. Hakan Edstrom 

7 Danbury, CT 06810 Valencia, CA 221 34 Inhalation product technologies 1991 President, GEO & Director 
203-798-8000; www.mannkindcorp.com 
Protein Sciences Corp. 

1000 Research Pkwy. : Manon M. J. Cox 

8 Meriden, CT 06450 Meriden, CT 140 DND Vaccine development and protein production 1983 President & CEO 
800-488-7099; www.proteinsciences.com 
The Jackson Laboratory for 
Genomic Medicine (6) Edison T. Liu 

9 10 Discovery Drive Bar Harbor, ME 130 DND Genomic causes of and treatments for diseases 2014 (7) President & CEO 


Farmington, CT 06030 
860-856-2474; www.jax.org 


Achillion Pharmaceuticals 


A O E00 Geelge ot New Haven, CT 62 50 Infectious disease and complement-related diseases 1998 MUO E Sena aide 


New Haven, CT 06511 President & CEO 

203-624-7000; www.achillion.com 

Transgenomic Inc. 

5 Science Park Paul Kinnon 
4 4 New Haven, CT 06511 SEVEN E = : CPST HESING TSAI President & CEO 

203-907-2201; www.transgenomic.com 

Kolltan Pharmaceuticals Inc. 

300 George St., Ste. 530 . ; Gerald McMahon 
A 2 New Haven, CT 06511 New Haven, CT 39 27 Receptor tyrosine kinases 2007 President & CEO 

203-773-3000; www.kolltan.com 

Biodel Inc. 

100 Saw Mill Rd. , , Errol De Souza 
| 3 Danbury, CT 06810 Danbury, CT 35 17 Therapeutics for endocrine disorders 2003 President & CEO 

203-796-5000; www.biodel.com 

Melinta Therapeutics Inc. 

300 George St., Ste. 301 Discovery, development, and commercialization of antibiotics to Mary Szela 
1 New Haven, CT 06511 New aN ei = ey overcome resistant, life-threatening infections ead CEO 


203-624-5606; www.melinta.com 


Source: CURE, each company via survey. Notes: R&D = research and development, DND = did not disclose. While Becton Dickinson and Idexx Laboratories Inc. have R&D operations outside of CT, local facilities are dedicated to manufacturing and thus omitted from this 
list. Charles River Laboratories International Inc., CooperSurgical Inc., Icahn School of Medicine Mount Sinai Genomics Research Center and Medtronic Inc. (which acquired Covidien PLC) were contacted but did not complete survey. Hologic Inc. has both manufacturing 
and R&D operations in Hitt however the company does not disclose employee data by geographic location. 

(1) Year company was founded. 

(2) Approximate figure. 

(3) Effective Apr. 1, 2015 David L. Hallal will assume roll of CEO. Bell will continue to serve as chairman of the board of directors. 

(4) With an additional R&D operation in Branford. 

(5) Estimated figure is over 500. 

(6) On the campus of University of Connecticut Health Center. 

(7) Year founded for this site; The Jackson Laboratory, headquartered in Maine, was founded in 1929. 

—Compiled by Roger Magnus and Heide Martin. 


To view the full list, please visit HartfordBusiness.com 





Real Accountants Real Solutions 


hittlesey & Hadley accountants are different. We 
care about our clients, not just their numbers. Our 
Tbolcytcd elme-beCemoye-\oun (er: m-Lohvs loom Kmeyalcater-lm-velem ett 
been etched into the region’s business landscape 
for more than 50 years. Who wants ordinary out- 
comes? Our visionary approach to auditing, tax planning, business 


and technology consulting renders innovative outtcomes that will 
change the way you do business. 


Put your trust in advisors with real solutions. Let our knowledge 
create your next masterpiece. 


W HITTLESEY & HADLEY, F.U. THN re 2 pe A 
280 Trumbull St., Hartford, CT - 14 Bobala Rd., Holyoke, MA abe S i : Nae 
} - 8 


_ www.whcpa.com £4 ie 
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Electricity ratepayers will pay more 
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The Somers solar array is part of Connecticut’s efforts to 
keep the rising cost of implementing its renewable poli- 
cies to a minimum. 
is expected to drop as low as $249 million. 

The projected increase — coupled with 
overall electricity prices spiking 8.43 percent 
in 2014, making Connecticut the most expen- 
sive state for electricity outside of Hawaii and 
Alaska— led state Senate Minority Leader Len 
Fasano (R-North Haven) to recently propose a 
bill to study the impact of the RPS on ratepay- 
ers. If the study finds Connecticut’s renewable 
portfolio standard overburdens businesses and 
residents, Fasano wants to reset the program 
and approach it in amore cost-effective way. 

“Renewable energy is something every- 
one wants to strive to, but it also is the most 
expensive energy,” Fasano said. “I’m con- 
cerned about the high electrical cost, and I 
understand that [RPS] could be a factor.” 

Connecticut’s RPS calls for the state to 
have 27 percent of its electricity generated 
by renewables by the year 2020. To meet that 
goal, electricity suppliers have been asked 
— since 2005 — to increase their renewable 
energy output 1 percent every year. Starting 
this year, however, suppliers are being asked 
to increase their renewable output by 1.5 per- 
cent annually through 2020. 

Meanwhile, Connecticut’s RPS require- 
ments are increasing at the same time as other 
states like New York, Massachusetts, and Rhode 
Island, further straining supply and driving up 
renewable energy prices, which are already 
above the typical market price for electricity. 

Renewable advocates warn, however, that 
ratepayers and the state must take a longer- 
term view of the benefits solar, wind, hydro, 
and other alternative energy will have on the 
economy and environment. 

In written testimony to the Energy and 
Technology Committee last week, Chris 
Phelps, state director of Environment Con- 
necticut, said he opposed Fasano’s proposal 
to study the cost effect of the state’s RPS 
because it’s based on an assumption that 
renewable generation only carries economic 
costs for consumers and provides no eco- 
nomic, societal, or environmental benefits. 

“This assumption flies in the face of the 
facts, and is contrary to numerous laws 
enacted in Connecticut over the past two 
decades that have helped our state establish 
a leadership role creating new jobs in clean 
energy industries, building new renewable 
energy, and reducing the carbon pollution 
that fuels global warming,” Phelps said. 


Checking costs 

Connecticut began implementing its 
renewable standards in 2005, but the pro- 
grams initial costs were largely hidden to 
ratepayers because electricity prices were 
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Cost of Renewables 





The Department of Energy & Environmental Protection has mapped out the various 
scenarios of what implementing the state’s renewable energy policies will cost ratepayers. 
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Basic $229M $337M 





Abundant Supply $223M $325M 


2019 Cost 


2024 Cost change to bills* 


$359M $249M $105M 





$377M $294M $101M 


"INCLUDES COSTS AND BENEFITS OTHER THAN THE IMPACT OF RENEWABLES 
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Historical Electricity Prices in CT 
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held in check by the Great Recession, which 
lowered electricity demand in New England, 
and a significant drop in natural gas prices. 

Market forces, however, are starting to 
work against Connecticut. With rising natu- 
ral gas prices, it will be harder to brunt the 
impact of RPS costs, which will become more 
noticeable to businesses and individuals, said 
Ken Nelson, president of New Haven energy 
consultant Blue Delta Energy. 

“What happened in the past is there was 
much more volatility in the market, so the 
[impact] of the RPS was more muted,” Nelson 
said. “As you keep increasing the percentage 
levels, you increase the [impact.]” 

To stunt growing electricity prices, Mal- 
loy and DEEP officials are trying to use state 
government’s buying power to fund cheaper 
renewables and rewriting state law to allow 
for more low-cost technologies to be consid- 
ered renewable. 

Malloy’s latest effort came at the end of 
February when he joined with Rhode Island 
and Massachusetts governors to use their 


COM MERCIAL ----- Modeled Comme cial 


states’ collective buying power to buy renew- 
able energy at the lowest possible price. 

Last year, Malloy and the legislature also 
changed the definition of renewable so more 
low-cost, large-scale hydro power can be fac- 
tored into the RPS. Hartford utility parent Ever- 
source Energy is developing atransmission line 
to bring such hydro power down from Canada. 

The three-state effort to buy renewables plus 
anew Canadian hydro transmission line could 
help keep the cost of renewables from escalat- 
ing further, starting around 2018, said Nelson. 

“Sometimes state purchases actually 
increase the costs of renewables because you 
don’t know how the terms of the contract are 
going to shake out,” Nelson said. “That is the 
dilemma you walk into when you enter into 
these long-term, fixed-price deals.” 

Connecticut also has purchased renew- 
able energy on its own, in an attempt to dic- 
tate market pricing and keep overall costs of 
implementing the RPS down. In 2013, DEEP 
authorized a $1 billion agreement to buy power 
from a250 megawatt wind farm in Maine and 


Power Price Inflation 


Since 1990, the average price of 
electricity paid by Connecticut 
ratepayers has not kept up with the 
overall U.S. rate of inflation. 
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Ratepayer Annual Increase 
Residential 2.83% 
Commercial 2.20% 
Industrial 2.24% 
Average 2.58% 
Annual U.S. 

rate of inflation 2.63% 


SOURCES: U.S. ENERGY INFORMATION 
ADMINISTRATION, ENCON 


a 20 megawatt solar array in Lisbon. Because 
of the size of the purchase, DEEP was able to 
get the electricity at a wholesale cost of less 
than 8 cents per kilowatt hour, which is less 
than the price of grid power. 

However, not all the state’s renewable ener- 
gy funding has been as successful. DEEP’s first 
renewable purchase was in 2011 when it agreed 
to buy power from solar arrays in Somers and 
East Lyme, both generating five megawatts. 
The 22 cents per kilowatt hour average price 
over the 20-year life of that agreement is con- 
siderably higher than grid power, which aver- 
ages about 9 cents per kilowatt hour. 

That 2011 purchase, however, did get Vir- 
ginia energy giant Dominion to invest in Con- 
necticut renewable energy. The company, which 
owns the nuclear Millstone Power Station in 
Waterford, ended up buying the Somers solar 
array, largely because DEEP guaranteed the 
power generated there would be purchased at a 
price where the installation would be profitable. 

“Obviously, if there is a product that needs 
to be sold, if there is someone to buy it, that 
makes investing in it easier,” said Dominion 
spokesman David Botkins. 


Financial benefits 

The goal of the RPS is to help fund the devel- 
opment and operation of power plants that use 
fuels Connecticut considers renewable: solar, 
wind, hydro, fuel cells, biomass, and landfill gas. 
By increasing the supply, the hope is to eventual- 
ly drive down renewables’ costs. RPS also aims 
to change the fuel mix of New England's power 
supply toward more sustainable options; today it 
relies heavily on natural gas and nuclear. 

While implementing RPS will cost rate- 
payers, the policies should have long-term 
financial benefits beyond the increased secu- 
rity and lower-carbon emissions that come 
from locally sourced clean energy, said Jessie 
Stratton, DEEP’s policy director. 

One of those financial benefits will be 
distributed generation, which allows compa- 
nies or entire city centers to buy a fuel cell 
and install it nearby to produce their own 
power, Stratton said. These systems reduce 
demand on the entire grid and lessen the need 
to transport electricity from far-off power 
plants, which drives up transmission and 
distribution infrastructure costs. 

Eventually, benefits achieved by imple- 
menting the RPS will lower the overall increase 
in electricity costs to ratepayers to around $105 
million annually by 2024, DEEP predicts. 

“There is clearly a benefit to all ratepayers 
to reducing demand,” Stratton said. a 
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our customers by providing them with the services and support they need. And we 
make it easy to get the same for your business: 


1 Call (866) 791-2044 or visit coxbusiness.com/switchnow 


2 Get a custom solution for your business 


Our local team is available 24/7, so you can trust us 
to give your business the service it deserves. 


SPEAK TO A COX REPRESENTATIVE 
CALL TODAY (866) 791-2044 COX 


*AT&T Press Release, Dec 2013. http://www.att.com/gen/press-room?pid=25160 &cdvn=news&newsarticleid=37344&mapcode=corporate. © 2014 Cox Communications, Inc. All rights reserved. 
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Bradley buying wildlife preserve 


CT Wildlife/Airplane Collisions 


The following data shows how many wildlife/airplane collisions have been reported at Connecticut airports since 1990. 


Collisions 


‘90 ‘91 ‘92 ‘93 ‘94 ‘95 ‘96 


‘97 ‘98 ‘99 ‘00 ‘01 ‘02 ‘03 ‘04 ‘05 ‘06 


Year 


*2014 NUMBER ONLY CONTAINS COLLISIONS REPORTED FROM JANUARY-AUGUST 


Rollin Tebbetts, Bradley’s 
Operations manager, said 
he spends up to 10 per- 
cent of his time roaming 
the Windsor Locks air- 
port’s grounds to make 
sure wildlife don’t inter- 
fere with planes on the 
runway. Bradley uses 
pyrotechnics as one tech- 
nique to scare away birds 
and other animals. 


BRADLEY 


has nearly doubled, peaking at 111 cases in 
2012, according to a Hartford Business Jour- 
nal analysis of Federal Aviation Administra- 
tion data. By comparison, the highest number 
of incidents reported before 2005 was 61. Over 
the last five full years, an average of 90 inci- 
dents have been reported annually. 

Since 1990, the majority of Connecticut’s 
wildlife-plane strikes have occurred at the 
state’s busiest airport — Bradley International 
in Windsor Locks, which recorded 675 incidents 
— although shoreline airports like Tweed New 
Haven (224 strikes) and Groton-New London 
(247) have seen their fair share as well. 

In all, the state’s airports recorded 1,459 
wildlife-airplane collisions in the past 25 years, 
of which 98 percent were caused by birds, creat- 
ing potential public safety threats to airlines and 
their passengers. Globally, wildlife strikes killed 
more than 255 people and destroyed over 248 air- 
craft between 1988 and 2013, according to FAA. 

“If you digest a large enough bird into an 
engine that can have an impact on the aircraft,” 
said Kevin Dillon, executive director of the Con- 
necticut Airport Authority. “Also, if a bird hits 
the windshield, those are the sensitive areas.” 

Nationally, wildlife strikes are also on the 
rise, mainly due to growing populations of 
large birds and increased air traffic by quieter, 
turbofan-powered aircraft, FAA said. 

The most well-known example was the 2009 
“Miracle on the Hudson” out of New York City’s 
LaGuardia Airport, when a flock of Canadian 
geese were ingested by a Charlotte-bound air- 
craft carrying 155 passengers, forcing the pilots 
to safely crash land into the Hudson River. 

Connecticut has had its issues as well. 

Last April, an ExpressJet Airlines plane 
aborted a takeoff at Bradley after the pilot 
said he struck a bird 2,000 feet down arunway, 
according to FAA records. The pilot indicated 
the bird looked like a gull, but a body was not 
recovered. There was no damage to the plane. 

Dillon said a significant reason for the 
recent increase in Connecticut incidents is 
because airlines and airport personnel have 
gotten better about reporting bird strikes, 
which has been an FAA mandate. 
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Still, the CAA is working to further miti- 
gate wildlife collisions, especially around 
Bradley, which had 5.9 million passengers 
arrive and depart last year. 

The biggest effort is to purchase 133 acres 
on the Farmington River in Windsor to cre- 
ate anew wildlife preserve that attracts more 
birds and keeps wildlife away from Bradley 
and its airplanes, Dillon said. 

The CAA expects to close on the $3.5 mil- 
lion purchase, using $1.4 million from its own 
budget and $2.1 million from the FAA, in April. 
CAA would then turn over the property to 
the Department of Energy & Environmental 
Protection (DEEP), which would modify the 
habitat and turn it into grasslands. CAA will 
pay $20,000 annually to maintain the property. 

The land will have public access, said 
Graham Stevens, DEEP’s office director. The 
state is in discussions with the town of Wind- 
sor to have a linear trail on the property along 
the Farmington River. 

“Tt will not be astate park, and its primary 
purpose is the protection of the bird habitat,” 
Stevens said. 


Mitigating risks 

Every U.S. airport must file a wildlife man- 
agement plan with the Federal Aviation Admin- 
istration, and each is different depending on 
where airfields are located, said FAA spokes- 
man Jim Peters. Airports along the coastline, 
for example, tend to deal more with birds while 
airports in the western U.S. and more remote 
areas have issues with larger mammals. 

Connecticut airports largely have to deal 
with bird strikes. 

Wildlife management plans focus on ways 
to keep animals away from airport facilities 
and airplanes; killing animals is alast resort, 
Peters said. 

At Bradley, CAA tries to eliminate animal 
habitats to keep wildlife away from airfields. 
For example, they plant trees that aren’t con- 
ducive to nesting. Bradley also uses pyro- 
technics to scare away wandering birds. 

Rollin Tebbetts, Bradley’s operations man- 
ager, roams the grounds with a starter pistol to 
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jolt birds away from airplanes. 

“Birds will loaf around the airport, and we 
will have to go and disperse them,” Tebbetts said. 

Not all defense tactics are effective, Dillon 
said. AtJohn F. Kennedy Airportin New York 
City — where Dillon used to work — birds 
figured out that the cannons airport offi- 
cials used to scare away wildlife were useful 
perches when they weren't actively firing. 

“It is much more effective to fire off pyro- 
technics randomly,” Dillon said. 

Tebbetts said Bradley is largely fortunate 
because it doesn’t have the volume of birds that 
coastal airports have, and the species in Wind- 
sor Locks tend to be smaller than the seagulls or 
Canadian geese that cause problems in New York 
City. Tebbetts estimates dealing with wildlife 
occupies 5-10 percent of his time; migrating sea- 
sons during the spring and fall are the busiest. 


Breaking down the numbers 

Bird-on-plane strikes aren't just limited 
to what happens on Bradley grounds. The 
majority of the reported incidents to FAA 
occur when airplanes are in flight, and 
Bradley happens to be the nearest airport 
to the bird strike. 

The most common species struck in 
Connecticut are small birds like sparrows, 
although gulls and geese are struck as well, 
particularly around the shoreline. 

In May 2013, a pilot flying out of Hartford- 
Brainard Airport reported hitting a bald 
eagle, leaving a fist-sized dent in the plane’s 
wing, according to FAA records. That was 
the only incident of a Connecticut plane strik- 
ing that federally protected bird. 

Mammals cause problems at airports, not so 
much with planes in flight but on runways. Bats, 
deer, skunks, and other mammals have been 
responsible for about three dozen incidents at 
Connecticut airports since 1990, said FAA. 

In September 2012, for example, a medi- 
cal transport flight departing from Tweed 
New Haven Airport hit a white-tailed deer, 
forcing the pilot to abort takeoff. The pilot 
reported millions of dollars in damage to 
the right wing and main landing gear, FAA 
records show. 

Removing mammals from airports isn’t 
as simple as firing off pyrotechnics, Tebbetts 
said. The CAA has to work with DEEP and 
the U.S. Fish & Wildlife Service on its animal 
management plan. If an animal is a repeated 
problem, CAA officials can track and trap it; 
killing is the last resort. 

Mammal strikes in Connecticut are less 
common, but Bradley officials still have to 
chase away foxes, skunks, and rabbits from 
the Windsor Locks airport, Tebbetts said. 
Deer aren't an issue at Bradley. 

When animals do strike airplanes and the 
body is recovered, airport officials will send the 


Type of Wildlife Involved in 
Plane Collisions Since 1990 
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Unknown bird — small 208 





Unknown bird — medium 146 





Herring gull 87 





Sparrows 77 





Barn swallow 52 





European starling 40 





Tree swallow 26 





Killdeer 23 





Swallows 16 





SOURCE: FEDERAL AVIATION ADMINISTRATION 


Wildlife/Airport Collisions 
Breakdown Since 1990 
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Bradley Intl. 675 





Tweed-New Haven Arpt. 224 





Igor | Sikorsky Memorial 104 





Waterbury-Oxford Arpt. 20 





Chester Arpt. 2 





Canterbury Farm Arpt. 1 


Meriden Markham 
Municipal Arpt. 1 


DNA to the Smithsonian Institution in Washing- 
ton, D.C., which can determine its species. Know- 
ing the species helps CAA officials create habi- 
tats that are unfriendly to that particular animal. 

JFK in New York has a bird problem 
because it has a landfill only afew miles away. 

“We make sure placement of facilities 
around or near [Bradley] Airport is appro- 
priate,” Dillon said. a 
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On the banks of the picturesque Housatonic, Riverview Bistro offers a 
unique dining experience in a charming New England setting. Skillfully 
prepared contemporary American cuisine and an inviting atmosphere, 
however, is only part of their recipe for success. Equally significant? 
The smart business decision to embrace energy efficiency. 


With support from Energize Connecticut's Small Business Energy 
Advantage Program, Riverview Bistro greatly reduced its operating 
costs while enhancing the dining experience for its customers. 


Program engineers helped the restaurant identify several energy-saving 
measures, including refrigeration and motor control upgrades. Technical 
guidance on a complete lighting overhaul convinced Riverview to adopt 
energy-efficient LED lighting throughout the restaurant's interior, convert 
exterior incandescent lamps to LEDs, and even use LEDs to enhance 
signage. The lighting upgrades alone translate to an estimated $13,749 
annual savings. 


Riverview Bistro received a generous incentive from the Energy Efficiency 
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Energize Connecticut helps you save money and use clean energy. It is an initiative of the Energy Efficiency Fund, the Clean Energy Finance and Investment Authority, the State, and your local electric and gas utilities with funding from a charge on customer energy bills. 


Fund to make the upgrades possible. The restaurant also received zero 
percent on-bill financing requiring no up-front costs, with monthly energy 
savings frequently offsetting the loan payments. In fact, the complete 
investment will be paid off in 48 months while providing Riverview with 
continual energy savings. 


Riverview Bistro 


Interior, exterior lighting & signage converted to LED; 
new HVAC programmable thermostats; new controls 
for refrigeration evaporator fans & new electronically 
commutative motors; new hot water spray valves & 
aerators in kitchen. 


$30,240 
75,690 kWh electricity/year; 125 ccf natural gas/year 
$13,749 annually 
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MOVERS & SHAKERS 


TransAct names EVP 


Hamden printer and software maker TransAct 
Technologies has named Andrew Newmark as ex- 
ecutive vice president of global sales and marketing. 

In the newly created position, Newmark will over- 
see sales and marketing efforts involving the com- 
pany’s products across a variety of industries. He 
will report to CEO Bart Shuldman. 

From 2005 to 2009, Newmark was vice president 
of business development for Newell Rubbermaid’s 
Technology division, and he was previously a senior 
vice president for a division of Esselte Corp., which 
acquired a printer business he co-founded in 1990. 


CT Goodwill names CEO 


Goodwill of Western & Northern Connecticut has 
added CEO to the title of President Vickie Volpano. 

Volpano joined Goodwill in 2013, and succeeds 
David Turner, who retired as CEO at the end of 2014. 

She previously was senior vice president and 
chief operating officer of Goodwill Industries of 
Southeastern Wisconsin, where she oversaw 85 lo- 
cations and more than 5,400 employees. 

She has been with the nonprofit for 27 years. 


MahoneySabol promotes 
CPAs to manager 


Glastonbury public accounting firm Ma- 
honeySabol has promoted CPAs Casey O’Brien 
and Peter Bihuniak to manager. 

O’Brien has been a CPA for more than six years 
and focuses on prepping companies to go public, 
mergers, consolidations and variable interest entities. 

Bihuniak has seven years of audit and consulting 
experience. He focuses on not-for-profit, govern- 
ment, and quasi-public entities. 

MahoneySabol also promoted employees Kasia 
Olechowski, Ashley Gabriel and Lauren Blair to se- 
nior associates. 


Sales, management training firm 
names senior partner 


Southbury’s Sandler Training / PEAK, which has 
an office in Farmington, has named Donna Bak se- 
nior partner. 

Bak has been with the firm since 2007. Sandler 
Training has locations in 30 countries. 

In her new role, Bak will provide marketing guid- 
ance and strategy for the firm and mentor colleagues. 

She previously worked for United Technologies in 
various roles. 


CBIA hires executive director 
for ed. foundation 


The Connecticut Business & Industry Asso- 
ciation has hired Andrea Comer to lead its CBIA 
Education Foundation. 

Comer, who succeeds Judy Resnick, will 
work with educators and companies to iden- 
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tify workforce needs and create curriculum. 
She was previously chief development officer at an 
education management company, where she over- 
saw communications, outreach and fundraising. 
She has also served as a project manager and 
communications director for the cities of Hartford 
and New Haven and as a senior program officer for 
The Community Foundation of Greater New Haven. 


Former state rep is 777 Main’s 
property manager 


Realty developer-manager WinnCompanies has 
hired former State Rep. Penny Bacchiochi as prop- 
erty manager for 777 Main in Hartford. 

She will be responsible for apartment rentals, 
move-ins, marketing and advertising, and supervis- 
ing maintenance and regulatory compliance for the 
2/-story building, formerly known as the Bank of 
America tower. 

Bacchiochi, who was in the legislature for 12 
years, was close to being Tom Foley’s running mate 
in the 2014 gubernatorial election — losing a nar- 
row primary vote to Heather Bond Somers. 


Cashman + Katz hires account exec 


Glastonbury communications firm Cashman 
+ Katz has hired Kara Barrepski as an account 
executive. 

In her role, she will assist with client outreach, 
coordination and proposals. 

Barrepski previously worked for two years for 
Hunter Straker in Norwalk, and prior to that, at Wil- 
ton’s TracyLocke. 

She played Division | women’s soccer at Quin- 
nipiac, where she received a marketing degree. 


S/L/A/M promotes associates, principals 


Glastonbury full-service architecture firm The 
S/L/A/M Collaborative has promoted 10 of its Con- 
necticut workers. 

Catherine J. Ellithorpe and Moray F. Newton 
are associate principals; Paul A. Baldinger and 
Karrie H. Frasca-Beaulieu are senior associates; 
and Pamela G. Corey, Christopher M. Ford, Jef- 
frey M. LaMothe, Kathleen A. Neama, Elizabeth J. 
Normand and Daniel Renn are associates. 


Motorlease promotes two 


Farmington vehicle leasing services provider 
Motorlease Corp. has promoted Justin Mescik to 
controller and Jeffrey Perkins to general manager 
of fleet operations. 

Mesick, a Plainville resident, has been with the 
company since 2000, most recently as accounting 
manager. 

Perkins, who lives in Wethersfield, joined Motor- 
lease in 2002. Since 2005, he has led its purchasing 
and remarketing efforts. 
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Miss Porter’s School Inc. 


60 Main St., Farmington | www.porters.org 


Miss Porter’s School educates young women to become informed, bold, resourceful and 


ethical global citizens. 


TOP EXECUTIVE 


Katherine Windsor, Head of School 


Miss Porter’s School is a Farmington- 
based private college preparatory school 
for girls. 


FY 2013 SUMMARY 


2013 2012 
Total Employees 256 248 
Total Assets $144,736,400 $134,741,718 
Total Liabilities $24,268,566 $22,020,914 


Contributions & Grants $4,062,382 $4,440,033 
Program Service Revenue $14,394,500 $14,988,552 
Investment Income $3,462,520 $3,127,484 
Other $354,967 $351,292 
TOTAL $22,274,369 $22,907,361 


Grants $3,239,743 $3,279,285 
Member Benefits $0 $0 
Salaries/Employee Benefits $10,813,629 $10,627,758 
Fundraising Fees $0 $0 
Other $8,929,242 $8,988,794 
TOTAL $22,982,614 $22,895,837 
MARGIN $(708,245) $11,524 


TOP PAID EXECUTIVES (FY2013) 


Base Salary Total Compensation & Benefits 
Katherine Windsor, Head of School $287,499 $517,373 
Michael Bergin, CFO $187,624 $296,237 
Julia McCormack, Senior Director $207,747 $254,813 


SOURCE: GUIDESTAR IRS 990 TAX FORM 


The Coldwell Banker Residential 
Brokerage offices in Simsbury and Granby 
recently donated a total of $4,220 to local 
charitable organizations through the compa- 
ny’s charitable foundation, Coldwell Banker 
Residential Brokerage Cares Foundation. 

The donations went to HomeFront, One 
Full House, FOCUS Center for Autism, Inter- 
val House, Waste Not Want Not Community 
Kitchen. 
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The Mashantucket Pequot Tribal 
Nation and Foxwoods Resort Casino 
announced that its 2014 annual giving cam- 
paign generated more than $134,000 for 
local charities in need. 

This includes $40,807 for Community 
Health Charities of New England, $70,271 
for United Way of Southeastern Connecti- 
cut, and $23,266 for Employee Emergency 
Assistance Fund. 
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Hartford Consortium for Higher 
Education recently received the Bank of 
America Neighborhood Builder’s Award, a 
grant that includes $200,000 in funding as 
well as leadership training for a senior and 
emerging leader. 

The consortium is planning to use the 
grant to expand their existing programs like 
Career Beginnings and Junior Apprentice. 

They will also use part of the grant to 
better measure and communicate the eco- 
nomic benefits of their work. 
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The Comcast Foundation announced 
that it awarded more than $500,000 in grants 
to 21 nonprofit organizations throughout New 


England in 2014. 

The grants support programs aimed at 
the Comcast Foundation’s areas of focus — 
expanding digital literacy, promoting com- 
munity service, and building tomorrow’s 
leaders. 

About $165,000 out of the total funding 
went to nine Connecticut nonprofits. 

They include: Boys & Girls Club of 
Hartford ($20,000), Boys & Girls Club of 
New Britain ($15,000), Center For Latino 
Progress ($10,000), Easter Seals Capital 
Region & Eastern Connecticut ($20,000), 
Easter Seals Goodwill Industries 
($20,000), MARC Community Resources 
Ltd. ($10,000), Nutmeg Big Brothers Big 
Sisters ($40,000), Urban League of South- 
ern Connecticut ($10,000), and Urban 
League of Hartford ($20,000) 

e@@e08 

Nonprofit training consultancy Leader- 
ship Greater Hartford said it has hired a 
marketing and communications company to 
refresh its brand, thanks to an $18,000 grant 
it has received. 

The funding comes from the Hartford 
Foundation for Public Giving. 

LGH, which provides leadership training 
to high school students, seniors and others, 
has hired Massachusetts-based MRW Con- 
nected Inc. to help with the brand makeover. 

MRwW lists Camp Courant and the Central 
Connecticut Health District among its recent 
clientele. 

LGH Marketing Director Carin Buck- 
man said that it’s too soon to say if the 
rebrand would include a new name for the 
organization. 
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Doing Business in Connecticut is designed 
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Celebrating Excellence for 10 Years 


un. Driven. Solid pay. Opportunities for advance- 

ment. Flexible. Good work-life balance. Success. 

Although Hartford Business Journal’s 2015 Best Plac- 
es to Work have their own unique stories, all the winners 
have a lot of commonalities in how they treat employ- 
ees, define workplace success, utilize profits, and grow 
market share. Since HBJ began honoring the state’s best 
employers 10 years ago, we've noticed companies that 
do right by their workers instill the proper culture. In 
these pages, you'll hear from businesses that work hard, 
play hard, and see their employees and clients as exten- 
sions of their families. 

Picking these winners is quite the scientific process. It 
follows the rigorous standards detailed below, measur- 
ing a wide array of company-sponsored benefits and 


How the ranking process works: 


Now in its ninth year, the Best Places to Work in Connecticut program was 
created by the Hartford Business Journal and Best Companies Group to identify 
and recognize best places to work in the state of Connecticut. The program is 
managed by Best Companies Group, a third-party research firm that manages 
similar programs all over the United States and in Canada. 

The Best Places to Work in Connecticut program was open to all public or 
privately-held organizations, either for-profit or not-for-profit. To be eligible for 
consideration, companies must have had a total of 15 or more employees working 
in the state of Connecticut. Companies with headquarters in another state, but 
with 15 or more employees working in Connecticut, were also eligible. Participa- 
tion in this program required organizations to go through a workplace assess- 
ment process, which included surveying their employees, as well as taking an 
inventory of the company benefits, policies and offerings. The information was 
processed and analyzed by Best Companies Group and then used to determine 
the Best Places to Work in Connecticut. 

All participating companies went through a two-part workplace assess- 
ment process. Part one of the assessment (worth 25 percent of the evaluation) 








William Barnett, Ph.D. 
Dean of Graduate Studies 
Trinity College 
sradstudy@trincoll.edu 
http://gradstudy.trincoll.edu 





Degree completion rates in higher education have garnered much 
attention lately, with good reason. According to the most recent data 
from the National Student Clearinghouse, graduation rates are slowly 


climbing. Here are U.S. and Connecticut figures for all student types 
from 2014: 





taking the pulse of employees with an in-depth survey. 

It takes a lot to be considered a Best Place to Work, 
and plenty of companies don’t make the cut; of those 
that do, they come from a variety of fields. 

This year’s winners include law, consulting, and con- 
struction firms, a grocery store, temp agencies, banks, 
technology firms, financial companies, and an interna- 
tional travel insurance business. Being considered a Best 
Place to Work isn’t unique to certain industries; great 
employers can come from anywhere. 

Having a weekly employee happy hour certainly 
helps companies make this list, but establishing a Best 
Place to Work goes beyond mere worker perks. It starts 
with that culture of treating people right. 

— Brad Kane, Managing Editor 
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consisted of a employer questionnaire about benefits, policies, practices, and 
other general information. Part two of the assessment (75 percent of the eval- 
uation) consisted of a 72-question, confidential employee engagement and 
satisfaction survey. This comprehensive, two-part assessment allowed the 
workplace experts at Best Companies Group to perform an in-depth analysis 
of each company’s strengths and weaknesses and ultimately determine which 
companies deserved to make the list. Susan Springer, Best Companies Group 
Director of Workplace Assessments, managed the overall analysis process. 
Companies received the in-depth employee feedback report, which showed 
the percent of positive responses for each of the 72 questions, along with the 
percent of positive responses within seven demographic categories (gender, age, 
ethnicity, duration of employment, full- or part-time status, job role, and depart- 
ment). Companies received state benchmarking reports in which they could com- 
pare themselves against list-making companies and all participating companies. 
More information about Best Companies Group is available at www. 
BestCompaniesGroup.com. Information on the Best Places to Work in Con- 
necticut program can be found at www.bestplacestoworkinct.com. 
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employment prospects correlate very highly with degree completion 
regardless of field and for all degree levels. This is why we work very 
hard at Trinity College to help students finish their baccalaureate 


and master’s degrees. In general, students who complete their 
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Hinckley Allen prioritizes teamwork 


By Kathryn M. Roy 


Special to the Hartford Business Journal 


Hinckley Allen. And for its 60 Hartford- 

based employees, the firm’s focus on 
professional development provides a boost 
not only to staff, but clients as well. 

“We put a lot of time and effort into the 
development and training of our people,” said 
Thomas S. Marrion, a partner at the law firm. 
“Within the last few years, we hired a director of 
professional development who was a partner at 
another law firm in Boston. He is devoted entire- 
ly to the professional development of our people 
here. It was a major commitment on our part 
to hire a full-time person in a firm of our size.” 

Marrion said the role reflects the firm’s 
dedication to having all staff properly trained 
so they can do the best work for their clients. 

The Hartford office, which has been open 
since 2008, is also known for its positive, 
team-based culture. 

“Everyone in every position at the firm is part 
of a team that is devoted to providing the best 
possible service to our clients,” Marrion said. 

Rewarding good work is a priority at 
Hinckley Allen, which operates six offices 
and employs more than 300 people compa- 
nywide. The firm looks for opportunities for 
people to take on greater responsibilities, and 
they get greater rewards, Marrion said. 

“We always try to promote from within,” 
Marrion said. “It doesn’t matter what your job 


H ard work is rewarded at law firm 
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is here; if you work hard and work well with 
others and you're productive, you will be rec- 
ognized for that and you will succeed here.” 

Megan McCormack, director of human 
resources, said being recognized as a good 
place to work helps lift office morale. 

“It helps support the goals that we have 
in human resources to create a good culture 
and good environment for people to work in,” 
McCormack said. “It really is about creating a 
positive culture and one where people are sup- 
ported. They’re rewarded for hard and qual- 
ity work. They support each other, they have 
respect for each other and they feel valued.” 

As part of relationship development and 
team building, the firm organizes monthly 
wind downs or employee lunches, where 
staff can enjoy lunch and socialize with each 
other. The company hosts holiday parties and 
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regular outside-of-work recreational outings. 

“People continue to develop strong 
personal relationships,” McCormack said. 
“People are really proud of what they can 
accomplish. They prefer to work in teams; 
they’re stronger collectively. It’s just enjoy- 
able to work with people that you genuinely 
like and respect.” 

A formal committee of staff members orga- 
nizes community service projects. Employees 
volunteer at a local soup kitchen, at Camp 
Courant to benefit underprivileged children, 
and at Connecticut Public Television. 

“No question, it makes my job easier 
because all of those positive feelings people 
have about their work is just an extension of 
what we try to do,” McCormack said. “There 
are not nearly as many negative issues that 
you have to deal with.” 
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Hinckley Allen employees (above) volunteer together at Camp Courant, celebrate special occasions 
together (below), and let loose at office socials (left). 
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Legal secretary Jean McCarthy, who 
serves on the committee charged with orga- 
nizing outside community service events, 
said the events help with bonding. 

“Tt makes it like it’s not just a workplace — 
youre more invested,” McCarthy said. 

The firm also supports a work-life balance. 

“They're pretty family-oriented, and 
I think that’s kind of different from other 
large firms,” McCarthy said. “Just recently, 
I had to leave work to pick up my sick grand- 
daughter, and they really are very support- 
ive of that type of occurrence. They know 
things happen.” 

There’s nothing better than working with 
people who have a positive attitude, McCar- 
thy added. 

“I come to work and I like spending time 
with the people here,” she said. ® 


> “I had to leave work 
to pick up my sick 
granddaughter, and 
they really are very 
supportive of that 
type of occurrence. ” 


— Jean McCarthy, legal secretary 
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QDiscovery stresses employees’ value ii 


By John A. Lahtinen 


Special to the Hartford Business Journal 


fter asuccessful stint as an equity part- 

ner at software firm Daegis and ready 

for anew challenge, Matt McCormack 
reached out to friends and former colleagues 
Deb Tristan and Don Elliott in 2011 to discuss 
the creation of acompany that would not only 
provide superior service to its clients but also 
a great work-life balance for employees. 

The idea led to the creation of QDiscov- 
ery, a New London legal services provider. 
The company helps lawyers and corpora- 
tions collect documents from computers 
and other electronic devices, using specialty 
software, that is essential to court cases and 
other legal proceedings, said McCormack, 
the company’s CEO. 

After purchasing and renovating an old 
doctor’s office in New London, QDiscovery 
outfitted its headquarters to accommodate 
its technology needs and built a family room 
for employees’ children to use if they had to 
accompany their parents to work. 

Ashley West, the company’s controller for 
more than two years, said it is easy for her to 
feel passionate about her work because her 
efforts are always appreciated. 

“We work in an environment where each 
member depends on another to accomplish 
a shared goal,” West said. “I enjoy working at 


(Discovery for avariety of reasons, but most- 
ly because of the people that I work with. We 
have an incredible team and we consider each 
other family. I can’t image what my job would 
be like without each and every one of them.” 

With 28 employees (16 in Connecticut), 
(Discovery has grown steadily over nearly four 
years, adding offices in Indiana and Illinois. 

In the last year, the Indiana sales team 
secured and executed agreements with two 
top-tier law firms in Indianapolis. 

“We significantly enhanced our level of 
security and increased our scalability with 
state-of-the-art storage and backup systems,” 
McCormack said. “This new relationship and 
implementation aligns with our focus on pro- 
viding our clients with the highest levels of 
quality and service.” 

In addition, McCormack said, there have 
been numerous opportunities for staff to 
speak at or be part of national conferences, 
including the Defense Trial Counsel of Indi- 
ana’s 21st Annual Conference and Meeting. 

In addition to a merit-based profit sharing 
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program, QDiscovery offers its employees 
quarterly outings like company lunch-and- 
learn sessions at local restaurants, golf 
outings and after-hour social events, paid 
training, birthday celebrations, summer 
barbeques, and participation in community 
activities and charitable events. 

“I believe our team feels valued, and from 
my own personal experience, I believe that 
feeling valued is one of the most desired traits 
of happy and productive employees,” McCor- 
mack said. 

Whether it is participating in the Warrior 
Dash, serving at a local soup kitchen, col- 
lecting non-perishables for a food bank, or 
fielding a team in a golf outing, the company 
is dedicated to promoting team-building and 
keeping its employees motivated and fresh. 

“All of our company events have been a 
really great time,” said Tristan, the company’s 
operations manager. “We spend so much time 
together at work, it’s nice to step outside of 
the office and really get to know each other 
on a personal level.” & 
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(Above) QDiscovery employees show the money they raised for the United Way of Southeastern 
Connecticut. (Left) Workers participate in non-work events, like the Warrior Dash. (Below) The company 
was as gold sponsor of the John Maley Foundation 5K Run. 





> “We have an incredible team and 


we consider each other family.” 


— Ashley West, QDiscovery controller 
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receive catered training 


By Max Bakke 


Special to the Hartford Business Journal 


vidual touch towards customers and 
employees, which is why staffers say 
the investment firm is a great place to work. 

Edward Jones encourages employees to 
take ownership of their own branches, cre- 
ating a partnership between the company 
and its members. Financial advisors are also 
given freedom to balance their family lives 
and community commitment with their work. 
Training, mentorship, and educational oppor- 
tunities are also hallmarks that keep employ- 
ees engaged and sharp. 

Barbara Randolph, an Edward Jones 
financial advisor in West Hartford, came 
to the investment firm 10 years ago after 
decades working in Hartford-area banks in 
various capacities. She said Edward Jones 
went above and beyond to help her open up 
her branch, including putting someone in the 
office her first day to make sure she could 
learn the ins-and-outs of computer programs. 

“I found that the values and the outlook of 
the company lined up closely to what I was 
looking for, and I found that everything they 
said they were going to do that they did,” Ran- 
dolph said. “I found that refreshing.” 

The St. Louis-based financial services firm 
has 60 branches in Connecticut, with plans 


EF dward Jones takes pride in its indi- 


to add 40 more. It attracts top-notch advisors 
who are looking for a flexible work environ- 
ment where they can be their own boss, said 
Jeff Burdick, Edward Jones’ regional director 
for Connecticut and Western Massachusetts. 

The company caters to the serious individu- 
allong-term investor, said Burdick, with afocus 
on core products like municipal, government, 
and corporate bonds, mutual funds, common 
stocks, and tax-advantaged securities. 

“The company has high integrity,” said Ran- 
dolph. “We don’t go after the get rich quick stuff.” 

Burdick said he sees himself as an educator 
who not only wants to increase his clients’ port- 
folios, but also their overall financial literacy. 

“A lot of people are lost,” Burdick said. 
“Financial literacy is at all-time lows, so 
people are looking for a partner to help them 
understand financial principles and help them 
make the decisions that they and their fami- 
lies need to make.” 

That commitment to education is evident 
in the thorough training process prospective 
advisors receive, Burdick said. When Edward 
Jones identifies new candidates for branch 
openings, they undergo months of training to 
earn all necessary licenses, and develop con- 
tacts within their communities long before 
their branch opens. 

The company also aids new advisors in iden- 
tifying the best locations for prospective branch- 
es, pairs them with mentors, and provides them 
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in the September 2014 Walk to End Alzheimer’s, raising more than $2,500. 


routine opportunities to train and connect with 
other employees from around the country. 

Beth Duffy, a mother of two who had a 
crazy quilt of experience before becoming 
a branch administrator in 2009, knows well 
the needs of her clients because she started 
investing later in life; she returned to work 
when her children went to college. 

“When I was home with my kids for 15 
years, we made do, but we didn’t have money 


to put away for retirement,” said Duffy, who is 
now afinancial advisor in Canton. “I’m now at 
56 playing catch-up as far as my retirement is 
concerned, and that puts me in a place that’s 
similar to alot of people. 

“I particularly like working with women,” 
she said. “We do so much for so many other 
people in our lives, and sometimes we don't 
do what we should do for ourselves and our 
retirement or our future.” & 
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SMC Partners keeps it fun 


By Max Bakke 


Special to the Hartford Business Journal 


MC Partners LLC has grown exponen- 

tially since its 2007 inception through 

its commitment to the family atmo- 
sphere it was founded on. 

A lot of businesses want to pride themselves 
on their flexibility, but few places make it the 
priority that SMC Partners does, said members 
of the Hartford-based companies staff, ranging 
from top-level executives to new hires. 

When Julia Moore graduated from UConn 
last year, she was in arare position to pick 
where she wanted to land. 

A healthcare management major, she 
interned at Yale New Haven Health System for 
Women’s Health Connecticut. She said she orig- 
inally saw herself landing at alarger consulting 
firm and hadn’t even heard of SMC Partners. 

“T interviewed at quite a few places after 
graduating, but when I came across SMC I 
knew I found the right fit,” said Moore, who 
is now a business analyst. 

That’s because the company immediately 
accepted her into its family, she said, from 
the CEO’s open-door policy to the endless 
activities like group fitness challenges and 
paintball, and support the company provides 
to employees, such as providing 100 percent 
coverage of medical expenses, four weeks 
vacation, and unlimited sick days. 

Launched by Accenture alumnus Scott 


Lecton 


ARCHITECTS 





Cleary in 2007, SMC Partners LLC is an infor- 
mation-technology, business process, and 
data-driven consulting firm focused on imple- 
menting healthcare processes for providers, 
insurers, and other social service organizations. 

Internally, they pride themselves on walk- 
ing the walk when it comes to creating a 
personal and flexible environment for staff, 
Moore said. 

Sheri Righi, an SMC director, is a part-time 
member of its executive team and mother of 
two. She said few places would allow her to 
hold on to an executive status and balance 
her family life the way she’s able to at SMC. 

About a week after her second child was 
born, Righi still was able to work by having a 
meeting with her team at her home. 

Righi has been with SMC Partners since 
the beginning, and mentors more junior staff 
members. She said it is her goal that the job 
remains as challenging and rewarding for 
them as it has been for her. 

“I would hope that they would say they 
get to learn every day on their job,” Righi 
said. “You should walk away every day with 
the feeling that you're fulfilled and you’ve 
learned something.” 

Jonathan Besse, chief operating officer, 
said the company’s commitment to flexibility 
allows him to coach sports leagues, mentor 
others, and serve on the board of trustees at 
Bay Path College in his hometown of East 
Longmeadow, Mass. 
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The SMCmonsters participated for the second year in the Hartford DragonBoat Races and improved 


from C Division to the A Division. 


Besse arrived officially at the company in 
2013, and oversees its expansion as it looks 
into branching out into new industries, new 
spaces, and new skill sets. The challenge, he 
said, is holding on to SMC’s modern values 
and personal focus as part of any expansion. 

“We don’t want to grow at the expense of 
our people and the expense of not deliver- 
ing to our clients, which is what we do best,” 
Besse said. “I’m really excited about where 
we're going.” 

SMC Partners started with seven employ- 
ees, and now boasts nearly 50, with more 


growth on the way, said Besse. New arriv- 
als get four weeks of vacation, competitive 
compensation, and a 401(k) plan. SMC picks 
up the full premiums on the health savings 
accounts it offers, while chipping in $1,500 to 
defray any deductibles. 

The company participates in the annual 
Dragon Boat races in Hartford each year. 
Employees are regulars at charity 5Ks, and 
this year, they will be covered in mud at the 
grueling, boot-camp themed Spartan Race. 

“I plan to stay here as long as I can,” 
Moore said. © 
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employees passionate 


By John Lahtinen 


Special to the Hartford Business Journal 


and led by the fourth generation of 

family owners, Consigli Construction 
remains vigilant, building upon the legacy of 
the Consigli name through its ever-growing 
construction management and general con- 
tracting business serving academic, health 
care, institutional, corporate, life sciences, 
landmark restoration, and federal clients 
throughout New England and beyond. 

“We are passionate about the work we do, 
and we are passionate about the people who 
do it and the service we provide,” said Michael 
Walker, area manager for Consigli’s Hartford 
office, which houses 37 of the company’s 635 
employees. “We are a hard-working group of 
individuals with different talents who work 
together as a team to go above and beyond 
expectations for our clients.” 

Consigli generated $725 million in rev- 
enue last year and hired 286 employees in its 
offices in Hartford, Portland, Me., Boston, 
Milford, Mass., and Williamstown, Mass. 

In the past year, in addition to two new 
jobs with new client Yale New Haven Health 
Systems — the Yale-New Haven Hospital Old 
Saybrook medical office building and the 
Fitkin restoration project — Consigli broke 
ground on the 87,000-square-foot Sandy Hook 


Ni ow in its second century of operation 


School in October in Newtown. 

The new $50 million state-of-the-art 
elementary school will accommodate more 
than 500 students and include three class- 
room wings, two of which are two stories that 
overlook central courtyards. 

Consigli works hard at making sure its 
employees are well taken care of, Walker said. 
Once a person is hired and joins the Consigli 
team, they can expect to take part in group 
Paint Nites, chili-making contests, golf out- 
ings, ski and fishing trips, and rope climbs. 

“I have 36 other people whose career and 
life and family are tied to the hip to what we 
do here,” Walker said. “I love the people. We 
restore and bring historic places back to life 
for generations to come and create new spaces 
where people can live, learn, work, and play.” 

Perhaps the most highly-anticipated event 
each year for Consigli’s team is its annual 
meeting, an offsite retreat for all employees to 
review the work, measurements, and metrics 
of the past year and plan for the future. The 
meeting provides an opportunity for people 
from different offices, working on different 
projects, to get together and socialize. 

Awards are given to employees to mark 
specific achievements and to project teams 
representing the firm’s best work. 

Shortly after Andrew Jennings joined the 
company as a project manager, he recalls 
being placed in a peer group, so employees 


In an ever-changing 
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The Consigli Construction team and their families at the company’s Paint Nite 2014. 


spend time together outside of work. 

“The best activity we did was aropes course,” 
Jennings said. “We spent the afternoon on the 
mountain doing different courses. It was fun to 
be together and take on the challenges as ateam. 
Interestingly, I got to know another project man- 
ager well at the course and, sure enough, two 
months later we were on a project together. We 
had already developed a friendship and learned 
about our common interests and were able to get 
right into the project as ateam.” 

Each year, Consigli University offers its 
employees in excess of 5,500 hours of training 


through more than 130 classes, teaching inter- 
personal and technical skills. If a subject isn’t 
offered in-house, employees can take advantage 
of the company’s tuition reimbursement pro- 
gram for job-related classes outside of the office. 

“Due to our team-oriented culture, Consigli 
has a corporate competitive drive unlike any 
other firm I have worked with,” said Joshua Syl- 
vester, a preconstruction manager. “It is clear 
that Consigli understands the benefit of pursu- 
ing the best in our field, and then providing a 
level of training and development that prevents 
employees from becoming complacent.” @ 
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Cooperative Systems 





values every employee 


By Kathryn M. Roy 


Special to the Hartford Business Journal 


all employees have a say in how the 
business operates. 

“We're a technology company, and we're 
an ever-changing company in terms of what 
we do and how we do it because technology 
changes so frequently,” said Scott Spatz, vice 
president of sales and administration at Coop- 
erative Systems, which provides IT support 
and cloud-computing services, business tech- 
nology/strategy and design, and data backup. 
“Everyone has input into how we can best do 
what we do, better than our competition.” 

President Bob DeLisa started the company 
with a partner in 1993, whom he has since split 
with. The company employs about 20 staffmem- 
bers. DeLisa learned his leadership style from 
his father, also named Bob DeLisa, who wrote 
the book, “The Unforgettable Boss: The Seven 
Fundamentals of Managing and Motivating.” 

‘Tm very into employee development — 
making the employee feel like this is not just 
a place to come to work — this is a place for me 
to get my career going,” DeLisa said. “That’s 
a big part of my satisfaction. I’m proud when 
people go off to a career doing a job maybe 
even more technical than we do.” 

Cooperative Systems recently implement- 
ed anew performance incentive program. 


A t Windsor-based Cooperative Systems, 






“We want to pay our staff for excellent 
performance and when the company is doing 
well in terms of from a financial perspective,” 
Spatz said. “The staff have the ability to share 
in that, both from an individual performance 
as well as the team they’re on and the overall 
company performance.” 

The company also offers a $2,000 stipend for 
employees for specific professional development. 

Cooperative Systems allows employees 
flexibility when it comes to work-life balance. 
That means working from home on occasion 
if there are childcare or other issues. 

In order to foster better communication 
among employees, Collaborative Systems also 
uses a special internal communications tool. 

“Everyone has a different style of commu- 
nication, (and) a different way of communi- 
cating with others,” Spatz said. “This is a tool 
we can all use to effectively work together 
and communicate together. We use that tool 
at every staff event to promote teamwork and 
the communications aspect of the company.” 

The firm redesigned its office to create cen- 
ters for engineers, sales, and help-desk employ- 
ees, with a common table for collaboration. 

New employees are given extensive training 
and are exposed to all aspects of the company. 
Jessica Dean, customer care coordinator, start- 
ed working at Cooperative Systems in April and 
appreciated the flexibility and transparency. 

“It’s flexible, especially for me because I 
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The Summer 2014 Company Outing & Picnic let Cooperative Systems employees hang out together 


with their families. 


have kids,” Dean said. “I can work from home if 
Ineed to and not have to use any vacation days.” 
Dean said the transition into her new job 
went smoothly. 
“There’s good communication,” she said. 
“Everyone's accessible and very receptive.” 
The company regularly organizes outside- 
of-work outings, and employees are offered 
a company membership to a local golf club. 
“We're very conscious of trying to have 
fun as a company and allowing staff to 
form relationships outside of the work 
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environment,” Spatz said. 

In addition, there are company-sponsored 
volunteering events, such as with Special 
Olympics. “We want to be doing more civic 
things, and giving back as a company,” Spatz 
said. DeLisa said he’s delegated big respon- 
sibilities to key employees. It’s preferable to 
micromanaging, as he learned from his father. 

“You mentor them in the beginning — they 
crawl, walk, and then run,” he said. “When 
they’re ready to run, you should work your 
way out of it.” ® 
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he PCL family of companies is a construction leader in com- 

mercial buildings, civil infrastructure, and the heavy indus- 
trial market, with a tradition of excellence that spans over a cen- 
tury. The independent PCL companies form one of the largest 
general contracting organizations in North America. 

The firm aspires to be the most respected builder 
renowned for excellence, leadership, and unsurpassed value. 
Being 100 percent employee-owned, its strongest asset is its 
people, for which it strives to provide career growth oppor- 
tunities, and challenging and supportive work environments. 

PCLregularly holds employee parties and get-togethers for 
families, participates in district charity golf tournaments, and 
offers reimbursements for wellness programs. 


Bonuses: As an employee-owned company, each owner receives a 
board-approved dividend in February, in addition to profit-sharing 
bonuses every December. 


Supported Charities: United Way, ACE Mentor Program, Feeding 
America, March of Dimes. 


Flexible Employees: PCL offers lunchtime yoga at its Learning 
Center and a Flex & Stretch program for offsite workers. 


Z 
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#) Langan 


| angan provides an integrated mix of engineering and envi- 
ronmental consulting services in support of land develop- 
ment projects, corporate real estate portfolios, and the oil and 
gas industry. Its clients include developers, property owners, 
public agencies, corporations, institutions, and energy com- 
panies around the world. 

The company offers to employees bagels on Fridays; reg- 
ular out-of-the-office gatherings like picnics, boat cruises, 
happy hours, the annual holiday party; and discounts at retail- 
ers like 1-800-Flowers. 


Incentive Training: Langan offers employees $500 bonuses for 
receiving a license, certification, or registration within their field of 
experience. The company also pays out mid-year and end-of-year 
bonuses based on performance. 


Health Coverage: Langan offers free medical, dental, and vision cover- 
age for all employees, plus a nominal fee for dependents. 


Supported Charities: Engineers Without Borders, ACE Mentoring 
Program, Habitat for Humanity. 


Best Place, Many Places: Langan also has been recognized as a 
best place to work in New Jersey and western Pennsylvania. 
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Meet the Winners 


LarGeE COMPANY CATEGORY 


#6 Citrin Cooperman 


C itrin Cooperman is a nationally recognized full-service 
accounting, tax, and consulting firm with offices located 
throughout the Northeast. Since 1979, Citrin has steadily built 
its business by helping companies and high-net-worth indi- 
viduals find smart solutions. Whether clients’ operations and 
assets are located around the corner or across the globe, the 
company provides new perspectives on strategies that will 
achieve short- and long-term goals. 


Easy Grand: Citrin offers $1,000 to employees passing the 
Certified Public Accountant exam. The company also offers perfor- 
mance bonuses and new hire referral bonuses. 


Denim Fridays: Employees can donate $5 to wear jeans on 
Fridays once per month, with Citrin matching the donations for 
charity. 


Citrin Cares Day: For one day, offices close so employees can vol- 
unteer at local organizations. 


Social Outings: The firm’s employees all have picnics, bowling 
events, and a holiday party. 
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#/ Bearingstar 
Insurance 





B earingstar Insurance is a local agency, and many of its 
agents have operated in Connecticut for generations. 
They make coverage recommendations based on deep famil- 
iarity with the state’s communities, weather, roads, and neigh- 
borhoods. With 11 locations across Connecticut, clients can 
find a knowledgeable agent ready to work to help get the right 
coverages at the price clients deserve. 


Frequent Bonuses: Bearingstar offers incentive programs monthly, 
quarterly, and annually, in addition to performance bonuses and 
profit-sharing. 


Charitable Clothing: The company has an annual Pink Day, a fun- 
draiser to raise money for breast cancer awareness. 


Executive Access: Management holds quarterly Town Hall meetings for 
employees to voice their concems and suggestions. 


Employee Health: In addition to fitness reimbursement programs and 
flu shots, the company nurse offers health seminars. 
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Meet the Winners 


LarGeE COMPANY CATEGORY 


#8 Barnum Financial #9 Shawmut Design 
and Construction 


vA 7) 
6% 


Group 


arnum Financial Group provides a full range of invest- 
ment and risk management products and services to more 
than 230,000 clients including individuals and their families, 
as well as small businesses, corporations, government enti- 
ties, and not-for-profit organizations, and their employees. 
With offices in Connecticut, Massachusetts, New Jersey, 
New York, and Rhode Island, Barnum has ateam of resources 
to help create customized solutions to fit clients’ goals and 
circumstances. Barnum strives to build long-term relation- 
ships with each client through understanding, quality service, 
integrity, and financial education. 


Surprises: Barnum keeps it light by offering random employee 
benefits like taco and ice cream trucks, happy hour during soccer’s 
World Cup, and pies for Thanksgiving. 


Stress Relief: Manicures, chair massages, Zumba classes. 


Supported Charities: KaBOOM! playground program (pictured 
below), Bikes for Kids. 
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hawmut Design and Construction is a leading construc- 

tion management firm. It works with the most prominent 
clients, architects, and designers in the industry and consis- 
tently delivers on their visions. Unique among construction 
companies, Shawmut provides the same level of high-value 
services for projects of all sizes. 

Each project is meticulously planned to give clients the best 
experience. The company provides specialized services includ- 
ing collaborative pre-construction, green building, virtual con- 
struction, safety practices, and post-construction services. As 
an employee-owned company, Shawmut has created a culture 
of ownership and proactive decision-making. Due to their sig- 
nificant training, employees are given broad autonomy. 


Tech Savvy: Every employee receives a new iPhone. 


Retirement Benefits: Workers receive annual contributions of 10 
percent of their salary toward retirement with Shawmut matching 
4 percent. 


Summer Fridays: Employees can take off every other Friday in the 
summer months, along with floating holidays employees can use to 
maximize their vacations. 


FEEDBACK IS A GIFT 





HUMBLED 


to be named one of the Best Places to Work in Connecticut for the 
second consecutive year. 


PRIVILEGED 


to work with the people who make it possible. 


CONGRATULATIONS 


to all of the 2015 nominees who make our community a better place 


to work and live. 
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#() Burns & McDonnell 





F ounded in 1898, Burns & McDonnell is a full-service engi- 
neering, architecture, construction, environmental, and 
consulting solutions firm. Burns is 100 percent employee- 
owned by its multi-disciplined staff of more than 4,600. 
From more than 30 offices across the nation, Burns & McDon- 
nell plans, designs, permits, constructs, and manages facilities 
all over the world with one mission in mind: to make clients suc- 
cessful. With more than 220 Burns & McDonnell employee-own- 
ers, the New England office is among the firm’s fastest-growing. 


Charitable Matching: Burns matches contributions to employee- 
owners’ charities up to $75,000. 


McCulture Recognition: Special bonus program allows managers 
to recognize special employee-owners with gift cards, in addition 
to the payouts they receive from being owners the day they start 
with the company. 


A Healthier You: Burns’ wellness programs enable employee-own- 
ers to earn discounts on their health insurance premiums by par- 
ticipating in various activities. 


Supported Charities: United Way, Ronald McDonald House. 
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#1 COCC 


OCC is an award winning client-owned financial technol- 
ogy company servicing financial institutions throughout 
the Northeastern United States for more than 47 years. 

In addition to their annual compensation, all employees 
are eligible for spot bonuses at any time for outstanding work 
on top of a special peer-to-peer program where employees 
are recognized by their coworkers with prizes ranging from 
flat-screen TVs to $750. Workers also receive annual perfor- 
mance bonuses. 


Employee Exercise: COCC has mapped a one-mile loop around its 
facility and encourages all employees to walk it every day at 10:30 
a.m. and 2:30 p.m. The firm has an onsite fitness center, offers 
reimbursements for gym memberships and wellness programs, and 
gift cards for employees who participate in fitness events like 5Ks 
and triathlons. 


Philanthropic Causes: The company’s community service pro- 
gram offers employees a paid day off to participate in a charity 
event of their choice, like the Ice Bucket Challenge (pictured 
below). COCC also matches employees payroll deductions to chari- 
ty up to $5,000 per quarter. 


Favorite Survey: COCC’s stairwells have dry erase boards where 
employees post surveys like “What is your favorite movie of all time?” 
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#|) Kforce Professional 
and Staffing 








force is aprofessional staffing and solutions firm specializing 

in the areas of technology, finance and accounting and health 
information management serving commercial and government 
organizations. Kforce provides staffing services through more 
than 60 offices throughout the U.S. and one in the Philippines. 

Kforce’s motto is, “Great People = Great Results.” Kforce, 
an abbreviation for KnowledgeForce, describes the company’s 
heritage and stands as arepresentation of its business model. 


Exotic Bonuses: Top performing employees can earn annual trips 
to destinations like Hawaii and the Bahamas. 


Daily Stress Relief: Kforce offers bowling days, Wellness 
Wednesday with healthy snack items, pot lucks, laser tag days, a 
basketball hoop, Italian ice days, and ice cream truck rentals. 


Like A Family: Whenever an employee gets married or has a child, 
his or her department throws a celebration. Employees’ birthdays 
are Cause for special events like lunch and/or cake. 


Community Service: Kforce employees run Employment Boot 
Camps to teach people how to apply for jobs. The company hosts 
regular food-packing events. 


Your Soft Skills Matter, Big Time. 


Success in business isn’t all about IQ, college degrees and technical skills. It’s also about EQ, 
common sense and soft skills. Let us introduce you to a refreshing, proprietary new 
Group Coaching service that accelerates the development of soft skills that can set your 
business free to soar in greater productivity, higher morale, stronger sales and improved ROI. 
For a Spring 2015 Course Catalog and presentation, please contact Drew Crandall today 
at 860.871.6500, dcrandall@KeepTouch.com or visit us at KeepTouch.com. 
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#13 ICON 





CON International is a specialized finance company. For 

almost 30 years, ICON focused exclusively on corporate 
barter transactions to help companies restore value to under- 
performing assets, and to fund corporate expenses. Every 
transaction is designed to deliver maximum value for clients. 
By working closely with clients to address new business chal- 
lenges as they occur, ICON’s experienced team has pioneered 
many of the corporate barter innovations that have become 
standard industry practice. 

The company prides itself on having a great work environ- 
ment, where employees are encouraged to dress down for a 
$5 donation to charity and everyone is eligible for an annual 
bonus based on the company’s performance. 


Special Outings: ICON hosts three outings per year: an April bowl- 
ing event, a July summer party, and a December holiday party. 


Seeing Clearly: ICON offers 100 percent vision coverage for 
employees and their families. 


Supported Charity: Boys & Girls Club of Stamford 
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#14 Datto 


atto Inc. is a global provider of hybrid cloud-based 

backup, disaster recovery, and intelligent business 
continuity solutions for the Channel Company, available 
in both physical and virtual platforms. Datto provides best- 
in-class technology and 24/7/365 Tech Support to its 8,000 
partners worldwide. 

For its employees, Datto prides itself on having great tech- 
nology, transparency and open communications, frequent 
company parties and networking events, and a company bas- 
ketball hoop. The employee lounge features full-screen TVs 
with video games and slushy and soda machines. 


Free Food: Free Lunch Fridays, fresh fruit daily, and waffle makers. 


Extra Money: Employees are eligible for stock options, 401(k) 
matching, and an annual bonus. 


Favorite Cause: Raising awareness for ALS. 


Medical Coverage: Datto pays 100 percent of employees’ medical, pre- 
scription, dental, vision, and short- and long-term disability coverage. 





#16 American Eagle #'|/ Stew Leonard's 
Financial Credit Union Eo with seven employees, Stew Leonard’s has 





merican Eagle Financial Credit Union is a full service 

financial institution offering savings, checking, credit 
and debit cards, electronic banking, consumer lending, CD’s, 
IRAs, and financial planning. The company was founded in 
1935 to promote thrift and to serve the needs of employees of 
Pratt & Whitney Aircraft. As the credit union grew, it broad- 
ened its field of membership and expanded operations. 

In 2006, AEFCU transitioned to a community field of mem- 
bership. Anyone who lives, works, volunteers, worships, or 
attends schools in Middlesex, Hartford or Tolland counties 
is eligible to open an account. 


AEFCU Values: Caring, Trust, Dependability. 


Streamlining: Employees win bonuses by offering suggestions to 
streamline operations. 


Supported Charities: Foodshare, United Way, Salvation Army 


Employee Exercise: AEFCU held a Cardio Challenge for employees 
to track their workout activity for two months. 


www.HartfordBusiness.com 


grown to become the world’s largest dairy store, with 
stores in Norwalk, Danbury, Newington as well as Yon- 
kers, N.Y. with sales of $400 million and close to 2,000 
team members. A fifth food store in Farmingdale, N.Y. is 
scheduled to open in early 2016. 

Unlike traditional grocery stores that sell an average of 
30,000 items, each Stew Leonard’s store carries only 2,000 
items, chosen for their freshness, quality, and value. Stew 
Leonard’s approach to customer service models the slogan 
of Stew Leonard, Sr., “It takes happy team members to make 
happy customers.” 


Free Food: Breakrooms offer coffee, cold drinks, and breakfast. 


Moo Notes: Managers can give employees on-the-spot recognition 
with a free lunch coupon. 


Discretionary Bonuses: Based on store performance, each store 
president is given a bonus pool to distribute to top performing non- 
managers, with individual awards ranging from $1,000 to $7,500. 


Costume Parade: A week before Halloween, managers parade around 
the store in costumes to stir up team members. 
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#15 CBS, a Xerox 
Company 


onnecticut Business Systems, a Xerox Company, serves 

New York, Connecticut, Rhode Island, and Massachusetts 
from eight locations. The company offers the region’s finest, full 
service for the complete line of Xerox digital imaging systems. 

Its Newington headquarters houses a 40,000-square-foot 
warehouse, executive offices, central billing, customer ser- 
vice center, and service technician dispatch center. The firm 
provides world-class technology through Xerox’s full line of 
devices and production equipment, managed print services, 
audio visual equipment, and software solutions. 


Family Friendly: CBS offers free back-up child and elder care during 
employee emergencies, has Santa visit the office every Christmas, 
and offers free tickets to the Connecticut Science Center. 


Drop It Like It’s Hot: Employee program encourages weight loss, 
in addition to webinars, wellness credits on insurance premiums, 
and free biometric screenings. 


Supported Charities: Connecticut Children’s Medical Center, 
Channel 3 Kids Camp, YMCA. 


Shout it OUT! 


Otter congratulations to 

the winners, say why your 
company is a great place 

to work, and share these 
Stories and the digital edition 


through Hartford Business 
Journal's social media, 
including @HartfordBiz and 
@HBJEvents on Twitter. 


Visit www.HartfordBusiness.com/bptw 
for links to winner profiles, the digital 
edition and event photos! 
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#4 iDevices 





Devices began its journey with the conception and devel- 
I opment of the iGrill, one of the first app-enabled devices. 
Following several successful launches, iDevices has emerged 
as the premier brand in the Internet of Things industry. iDe- 
vices aims to connect users to their worlds with responsive 
products that enhance everyday life. Through the unique 
collaboration of its in-house team, iDevices is able to create 
products that are intelligent at their core. 

The company has its own in-house restaurant, The 
Byte, where a chef prepares breakfast, lunch, and dinner 
for employees. iDevices prides itself on its laid-back atmo- 
sphere, which includes happy hours every Friday, cookies on 
Mondays, tacos on Tuesday, and holiday parties and summer 
events for employees and their families. 

In addition to their regular salaries, each employee is eligible 
for a 20 percent bonus if the company meets its sales goal, plus 
another $1,000 if they refer anew employee who gets hired. 


Supported Charities: Winter Special Olympics, Birdies for Babies. 


Exercise: Offers six bikes for employees to use on a bike trail 
behind their office, stationary desk bikes to use while at work, and 
showers for employees who work out before, during, or after their 
time in the office. 


™ 





Q ualidigm is a national health care, consulting, and 
research company providing innovative and scientifically- 
based solutions to transform care and improve care delivery 
and patient outcomes. As experts in the design and implemen- 
tation of quality improvement and patient safety interventions, 
(Jualidigm serves a broad range of clients to advance the qual- 
ity, safety, and cost-effectiveness of health care. 

Its professional staff works closely with healthcare provid- 
ers to design and adopt proven quality improvement, work- 
flow redesign, culture change, teamwork, and communica- 
tion methods to help reduce errors and provide safer patient 
care. For more than 30 years, Qualidigm has worked with the 
Centers for Medicare and Medicaid Services. 

Qualidigm hands out Big Cheese awards to employees 
who land major accounts, as well as gift cards for outstanding 
performances. The company holds regular outings to build 
employee engagement. 


Supported Charities: Wounded Warrior Project, American Cancer 
Society, American Red Cross. 


Upward Mobility: Qualidigm promotes from within whenever pos- 
sible and lets each employee showcase their ambitions by allowing 
them to stretch above their current position to other duties. 
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SmaLL/Mepium ComMPANy CATEGORY 


#5 QUALIDIGM #6 Fiduciary Investment 
Advisors, LLC 





F iduciary Investment Advisors LLC is an independent 
institutional consulting group with more than 20 years of 
investment consulting experience. FIA is an employee-owned 
firm with 100 percent of the firm’s revenue derived from fees 
clients pay for investment advice. Its mission is to provide 
customized investment consulting services to assist clients 
in achieving their investment and financial objectives, while 
fulfilling their fiduciary obligations. FIA currently advises to 
more than $35 billion in fiduciary assets and its clients include 
corporate retirement plans, endowments and foundations, 
healthcare organizations, and public plans. 

All consultants receive a corporate iPad, are eligible for 
referral payouts for both new employees and new clients, 
receive bonuses for achieving professional certifications, 
and can get tuition reimbursement for continuing education. 


Best Place: This is the fifth year in a row Fiduciary has been 
named a Connecticut Best Place to Work. 


Running Time: Fiduciary employees run relay teams in the Hartford 
Marathon, and the company provides local sponsorship in road races. 


On Curing Healthcare 





SIXTY-SIXTH IN A SERIES 


On Fixing the “Doc Fix’ Fiasco 


To “patch” or not to “patch” ... that is the question once again confounding 


Congress. 


Created in 1997, the Sustainable Growth Rate (SGR) formula was established 
to tie Medicare payment rates to physicians to growth rate projections for 


the U.S. economy. 


Since 2003, however, a succession of “patch” arrangements - now 


participants. 


Christopher M. Dadlez 
President and 

Chief Executive Officer 
Saint Francis Hospital and 
Medical Center 


q\ 


merely exacerbate the problems already faced by physicians and Medicare 


In my view, the healthcare industry has been remarkably successful in bending 
the curve of healthcare costs - and | believe that we can expect more to come. 


And so here’s a novel proposal: Make an investment, even if only nominal, in 
provider payments that those physicians, our real Subject experts, can then 


numbering 17 - have provided last-minute postponements of these payment 
adjustments. 


The reduction now confronting Congress: a 21.2% cut in physician payments, 
to become effective by March 31st. 


A cut of this magnitude would, of course, be devastating to providers already 
struggling to care for the ever-growing baby-boomer generation entering our 
Medicare ranks. 


Likewise, another delaying “patch” puts medical practices across the nation in 
a state of continued limbo, never knowing if or when to make the investments 
in technology, information systems, or staffing skill levels necessary to 
enhance their delivery of care and reduce the costs of that delivery. 


Various solutions have been proffered - namely, cuts to providers 
supplemented by increased costs to Medicare participants. Both will 
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use to show a return on that investment. They have already done so in many 
recent consecutive quarters through the continued introduction of value- 
based models of care. And they can, with support, accelerate that progress 
to meet our industry’s guiding “triple-aim” goal of providing improved care to 
wider audiences at reduced costs. 


In Summary, only in politics can inaction be labeled a “fix.” If allowed to persist, 
however, the “patch” process, now on the brink of an 18th delay, will only 
widen the gaping hole that has already been a terrible drain on progressive 
healthcare innovations for our deserving nation. 


L SAINT FRANCIS Care 
| Bes tCare for a Lifetime 


—— 


www.HartfordBusiness.com 


SHOULD BE YOUR CHOICE. 


JUST BECAUSE YOU’VE BEEN SWITCHED 
TO FRONTIER DOESN’T MEAN 
YOU NEED TO STAY WITH THEM. 


Choose Comcast Business Internet and enjoy business-grade 
solutions to help you stay competitive in today’s marketplace. 
b (eo) U ets] a =>.40l=1e1h 


¢« Consistent, reliable soeed even during peak hours — up to 150 Mbps 
The fastest WiFi with the most coverage for your business 


Access to millions of WiFi hotspots nationwide — so you 
(ors ] alm Ol oms 0) cole | Oleud\VomuUali(cmanlialinal palace melts] Koel ars] €eL oss 


Dedicated, trained business experts who can 
assist you — 24/7 


CHOOSE COMCAST BUSINESS. 


CALL (877) 589-8810 TODAY. 


BUILT FOR BUSINESS" 


Restrictions apply. Not available in all areas. WiFi claim based on September 2014 study by Allion Test Labs, Inc. Actual speeds vary and are not guaranteed. 
WiFi hotspots available with Deluxe Internet and above. Hotspots available in select areas. Call for details. © 2015 Comcast. All rights reserved. 
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#/ Beeby 
Clark+Meyler 


B eeby Clark+Meyler is an independent digital marketing 
agency focused on innovation in media. The company 
helps brands up their digital game by integrating the right new 
marketing into their mix, based on a thorough evaluation of 
the media consumption habits of their target audiences. The 
firm believes in the consolidation of creative and media: they 
are one and the same, now and forever more. 


Happy Holidays: Beeby offers more paid holidays (14) than any 
other Connecticut Best Place to Work. 


Canine Comforts: Dogs are allowed in the office and the company 
has a very flexible work schedule with liberal vacation policies. 


Comfort Committee: A special employee group plans events like 
happy hours, kickball tournaments, arcade visits, and cooking classes. 


Supported Charities: Toys for Tots, Norwalk Maritime Aquarium. 
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Flis the region's leading resource for interior environments 

in the areas of education, health care, corporate, and gov- 
ernment. The company creates clean, productive, and inspir- 
ing places while assisting owners and the design community. 
Offering an extensive range of products and services, its pre- 
mier line is the world’s office furniture leader, Herman Miller. 
OF lis enjoying solid growth, adding employees at all levels, ren- 
ovating its showroom to reflect Herman Miller's Living Office, 
and expanding into Fairfield County and Westchester, N.Y. 

Employees take pride in providing clients with exceptional 
service and responsiveness. In support, the company makes 
it atop priority to create a positive environment that fosters 
creativity and high morale. To make it rewarding, employees 
are encouraged to maintain a healthy work/life balance and 
give back to the community. Careful to always employ the 
most talented and environmentally conscientious profession- 
als, OFI benefits from great people who care. 

OFI hosts numerous employee events from summer pic- 
nics and holiday gatherings to unique socials. Employees 
also share the benefits of a sustainable, thriving downtown 
location. They experience a wonderful quality of life where 
they can walk to parks, restaurants, cafes, pharmacies, and 
numerous specialty shops. 








e Revenue Growth 
e Innovation 
eWorkforce 


° Community 
Involvement 


Best Start-Up 


Recognizing the Achievements of the Hartford Region's 


Privately Held Companies 
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#9 The Lockwood 
Group 


he Lockwood Group is a full-service medical communica- 

tions firm that specializes in developing customized, turn- 
key communications for healthcare professionals on behalf of 
the pharmaceutical, biotech, diagnostic, and medical device 
industries. The Lockwood Group consists of highly trained 
and motivated individuals with skills in scientific content 
development, project management, meeting and logistical 
planning, and creative development and implementation. 

The company pride itself as being doers as well as thinkers. 
Its five core competency areas are strategic consulting, thought- 
leader engagement, allied health discovery, compelling content 
design, and publication planning and implementation. 


Tropical Start: Lockwood’s first meeting of the year is held ina 
tropical location to reenergize for the new year. 


Sailing Away: The company hosts sailing events out of Greenwich 
and Stamford harbor. 


Bonuses: All employees earning less than $108,000 annually 
receive a profit-sharing bonus; $500 new employee referral bonus; 
commissions for recruiting new business. 


Supported Charities: American Diabetes Association, Kids in 
Crisis, Children of Fallen Patriots. 





Consider nominating a deserving client, customer or vendor — or even your 
own venture — to be highlighted among this year’s Champions. 


The Business Champions Awards, produced through a partnership of the MetroHartford Alliance and Hartford Business 
Journal, celebrate privately held companies from throughout the Hartford Region. The Awards honor organizations that 
have demonstrated best practices and significant achievements. 





Nominees and winners alike participate in the festivities of the annual Business Champions Awards Breakfast, which gathers 
more than 400 business owners and leaders each year to enjoy a champagne toast and original video segments that pay 
tribute to the winners. The Hartford Business Journal will also publish the Business Champions in print and online. 


HARTFORD BUSINESS JOURNAL 


Nominate today! 


To nominate, visit: 
HartfordBusiness.com/event/BizChamps 
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#1() ADNET 
gies LLC 


a aS a a 
ee oe 

— a i < at 
r . bee 


<= 





< its inception in 1991, the mission of ADNET Technolo- 
gies LLC --atechnology consulting firm -- has been to help 
clients create measurable business value from their infor- 
mation-technology investments, leveraging both ADNET’s 
technological heritage and its understanding of business 
principles. ADNET guides clients to better ways to connect, 
collaborate, and compete in a global market. 

The firm offers paid time off for employees to participate 
in charitable events; recognizes outstanding employees with 
quarterly awards, and provides a flexible work atmosphere 
than values employee input. 


Charitable Giving: Employees can wear jeans for a day by donat- 
ing money to an employee-selected charity; ADNET also sponsors 
community food drives and adopts families to give presents to dur- 
ing the holiday season. 


Stress Relievers: ADNET employees participate in various spontane- 
ous activities such as chair races, game night, Halloween costumes, 
and creatively decorating co-workers’ spaces while they are out. 
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# || Saslow Lufkin& #12 Prometheus 


Buggy LLC 


S20" Lufkin & Buggy LLP provides audit, tax, and busi- 
ness consulting services to a wide variety of industries 
including insurance, health care, employee benefit plans, and 
not-for-profits. 

The firm offers a modern twist on the traditional work 
environment with a more casual culture in terms of attire 
and flexible work schedules. Saslow holds ajeans week every 
month for charity, and holds regular seasonal parties, as well 
as celebrations for life events like new babies and marriages. 


CPA Focus: The company pays a bonus to employees who pass all 
four sections of the Certified Public Accountant exam, along with pay- 
ing employees’ annual CPA renewal fees. 


All About The Food: Saslow has a fully stocked kitchen with 
snacks and a variety of coffee, birthday cupcakes at the end of 
every month, happy hour with colleagues, and an ice cream social 
during its busy season of January through June. 


Five Weeks: The company offers 25 days of paid time off for 
employees to use as they see fit. 
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Research LLC 


United Way 
of Greater New Haven 





rometheus Research is the premier provider of integrated 
data management services for research organizations and 
funding agencies. The company leverages its unique blend of 
people, processes, and tools to consistently deliver uncom- 
mon value to partners and their collaborators. 
For employees, Prometheus prides itself on being flexible, 
offering telecommuting and 21 days of paid time off. The com- 
pany hosts weekly lunch-and-learn sessions. 


Bonuses: Profit-sharing, new employee referral bonus, and part- 
nership incentive units (similar to stock options). 


Rail Commuters: Instead of a parking pass, Prometheus supplies 
employees with a Metro-North train pass. 


Total Coverage: Prometheus pays 100 percent of the premium for 
employees’ life insurance, short- and long-term disability, and vision 
coverage for employees and dependents. 


Best Place: Prometheus has been named a Connecticut Best Place 
to Work every year since 2011. 


Supported Causes: Autism, backpacks for underserved children 
(pictured above), coats for the homeless. 
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Connecticut Convention Center prize bd 
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ON 
CT Business EXpo 
Learn » Connect » Prosper 


June 4, 2015 » CT Convention Center 
www.ctbexpo.com 









Discounted parking available for training session attendees 
RSVP by April 2nd, 2015 Walk-ins 
by calling Cat Gruszkaat Welcome: 
860.236.9998 x137, emailing 
CGruszka@HartfordBusiness.com 

or register online at HartfordBusiness.com/training 
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Enjoy pre-expo networking, a continental 
breakfast and coffee while you: 


BA See the 2015 Floor Plan 
BA Get professional advice from the experts 


Presented By: Produced By: Platinum Sponsors: Gold Sponsors: Event Partners: 


MA Learn social media tips and tricks 
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#|3 Travel Insured 
International 
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Te Insured International is one of the leading travel 
insurance providers, offering worldwide travel insurance 
protection since 1994. The company offers an array of benefits 
including emergency assistance and evacuation, trip cancel- 
lation, trip interruption and airline ticket protection, medical 
insurance, and baggage coverage. The company maintains a 
network of more than 5,000 agents, tour operators, and spe- 
cialty providers and provides travelers with 24/7 insurance 
assistance so that they may travel relaxed, secure, and insured. 


Bonuses: The company offers profit-sharing and performance 
bonuses. 


Relaxation: Travel Insured sponsors chair massage events and 
costume competitions, in addition to a holiday party and various 
adventure activities. 


Supported Charities: American Liver Foundation, Juvenile 
Diabetes Research Foundation. 


Life Coverage: The firm covers 100 percent of the premiums for 
employee life insurance and short- and long-term disability coverage. 


Best Place: This is the fourth year in a row Travel Insured International 
has made the Connecticut Best Places to Work list. 





#16 IMCORP 


MCORP is the technology company in underground power 
cable reliability. Its diagnostic technology locates existing 
cable system defects and determines future cable reliability. 
This performance-driven solution provides the most effective 
and efficient means to determine the reliability of new or aged 
cable systems. The IMCORP Factory Grade test has enabled 
rapid growth across industries around the world. 
IMCORP prides itself on offering great technology to employ- 
ees with interesting work and professional colleagues, all head- 
ed by strong leaders at the head of a stable growing company. 


Outings: Friday cookouts, a summer cruise on the Connecticut 
River, and a holiday party at Foxwoods Resort Casino. 


Bonuses: An annual performance bonus, a $1,000 new employee 
referral bonus, and a special program for field employees to 
increase their base salary 50 percent by traveling and working long 
hours to serve customers. 


Supported Charities: Manchester Area Conference of Churches, 
Manchester Police Athletic League. 
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#14 Continuity 
Control 


C ontinuity Control’s mission is to help community financial 
institutions survive and thrive by offering personalized 
service through compliance experts, coupled with innovative 
technology to relieve the compliance burden. 

The firm prides itself on its collaborative environment 
that includes dry erase walls in every room for employees 
to express their ideas, flexible working hours, and a special 
Adopt-A-Bank program where each employee is assigned a cli- 
ent bank to understand the challenges community banks face. 


Team Building: The office features dart and Nerf guns, a foosball 
table, and special Beer 30 gatherings on Fridays. Employee outings 
include go-karting, dinners, and karaoke. 


Going Green: Continuity only uses environmentally safe cleaning 
products in its kitchen, offers recycling, and limits employee print- 
ing to keep it from getting excessive. 


Drug Costs: The firm pays 100 percent of employees’ prescription 
drug costs. 





#|/ Seasons Federal 
Credit Union 


easons Federal Credit Union is all about its members. That 

means not just being an account provider or lending part- 
ner — it’s about providing a well-rounded banking experience, 
encompassing every aspect of members’ financial lives. This 
very principle forms the basis of how the firm derives its name 
— Seasons conveys its dedication to serving members consis- 
tently and comprehensively throughout every season of their 
lives, every season of the year. As a not-for-profit institution, 
any gains acquired by the firm are automatically given back 
to members in the form of better rates, benefits, and products. 


Interest-Free: Employees can draw interest-free loans to purchase 
workplace attire and home computing equipment. 


Bonuses: Employees can receive monthly incentives based on 
branch performance, annual performance bonuses, and referral 
bonuses for securing mortgage loans. 


Supported Charities: United Way of Meriden, financial literacy pro- 
grams at high schools, Middlesex Community College and 
Wesleyan University. 
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#|5 The Walker 


Group 





he Walker Group provides proactive network management 

and computer support services that includes five major prac- 
tice areas: data center and cloud hosting, web and digital market- 
ing solutions, security and disaster planning services, technology 
advisory, and workforce solutions planning and placement ser- 
vices. Walker designs, deploys, manages, supports, and enhances 
information-technology infrastructures and related systems. 

Walker is proud to be a benefits corporation and a social 
enterprise trust organization. It is focused on bringing more 
business, economic development, and jobs to Connecticut 
through social entrepreneurship. 


Bonuses: Walker distributes one-third of all profits to stakeholder 
employees, as well as bonuses of $500 to $1,250 for referring new 
business. 


Relaxation: Company hosts Beer and Wine Thirty at 4:30 p.m. every 
Friday to help employees bond as a team. Walker also hosts cook- 
outs in the summer months, and has a Ring The Bell event to honor 
employees’ recent successes. 


Wellness: Walker has daily planking floor exercise sessions. 


Community Service: Walker offers two paid days per year for employ- 
ees to volunteer. The company’s causes include breast cancer, hunger, 
and animal rescue. 


#18 Clarity Software 
Solutions: 
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larity is a software solutions company that offers the 

health insurance industry document management con- 
trol, from creation through fulfillment. 

To help its employees relieve stress, Clarity frequently 
buys lunch for everyone and has summer and holiday parties 
for employees and their families. 


Bonuses: Employees get $1,000 for referring new hires and also 
receive year-end performance bonuses. 


Supported Charities: Habitat for Humanity, Neighbor 2 Neighbor, 
Amanda’s Angels, the ALS Ice Bucket Challenge (pictured above) 


Going Green: Clarity reduces its environmental impact by offering recy- 
cling bins, motion sensors on lights, and recycling printer cartridges. 


Life Benefits: The company pays 100 percent of the premiums for 
employees to get life, short-term disability, and long-term disability 
insurance. Clarity also offers domestic partnership benefits. 


www.HartfordBusiness.com 





WE’RE NOT-FOR- 
PROFIT, WHICH IS 


FOR-YOUR-BENEFIT. 


And now you can really benefit. Harvard Pilgrim, consistently one of the nation’s highest rated 
health plans, is now in Connecticut. So if you’re looking for a not-for-profit health plan with a 
relentless pursuit to help all our members be happy and healthy, count us in. 





For more information, talk to your Broker, call 877-594-7190 or 
visit harvardpilgrim.org/CountUsIn 


GB Harvard Pilgrim 
HealthCare 
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Rank 





Ranki (QS Larce Company CATEGORY 


The best places to work in Connecticut, large category 


(List rankings based on employee survey and assessment conducted by Best Companies Group in Harrisburg Pa.) 
(200 or more U.S. employees) 


# Employees in CT 
# Employees 


worldwide 
% Female 
employees 


62 
324 
50% 


Average annual salary 
(exempt employees) 


$226,000 


Industry 


Legal 


Top executive in CT 


Thomas S. Marrion 
Partner 


132 
38,472 
63% 


$130,011 


Financial services - other 


Robert Pascale 
Financial Advisor 


NA; www.edwardjones.com rob.pascale @ edwardjones.com 


40 
785 
20% 


$92,400 


Construction 


Michael Walker 
Project Executive 
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15 
4,566 
15% 


42 
917 
34% 


$94,447 


$93,225 


Construction 


Engineering 


Sean Bush 
Senior Project Manager 


John D. Plante 
Managing Principal & 
Executive Vice President 


26 
650 
29% 


$110,000 


Accounting 


Mark Fagan 
Managing Partner 
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Company Primary Contact 
Hinckley Allen (1) Jennifer O'Toole 

20 Church St. Office Administrator 
Hartford, CT 06103 860-331-2684 
Edward Jones Robert Pascale 
Multiple Connecticut locations Financial Advisor 

NA, CT NA 860-257-7158 
Consigli Construction Co. Inc. Danielle Riley 

100 Allyn St. Human Resources Manager 
Hartford, CT 06103 508-458-0548 

PCL Civil Constructors Inc and PCL 

Construction Services Inc. and PCL Rachel Hilbert 
Construction Inc. Human Resources Generalist 
129 Church St., #511 813-264-9500 

New Haven, CT 06510 rehilbert @ pcl.com 
203-777-0611; www.pcl.com 

Langan Jessica Pattberg 

555 Long Wharf Dr. Marketing Coordinator 
New Haven, CT 06511 203-562-5771 

Citrin Cooperman Christime Heckman 

37 North Ave. Manager, Human Resources 
Norwalk, CT 06851 203-847-4068 
Bearingstar Insurance (2) Chris Carter 

11 locations in Connecticut Human Resources Manager 
NA, CT NA 617-328-2649 


81 
NA 
15% 


NA 


Insurance (non-healthcare) 


Tom Pozzo 
President, Bearingstar 
Insurance 


NA; www.bearingstar.com chris.carter @ arbella.com 


Barnum Financial Group (3) 

6 Corporate Dr. 

Shelton, CT 06484 
203-513-6000; 
www.barnumfinancialgroup.com 


Jessica Neuweiler 
Agency Marketing Manager 
203-513-6155 
jneuweiler @ metlife.com 


274 


23% 


$65,000 


Financial services - other 


Paul Blanco 
Managing Director 


_- Shawmut Design and Construction = =——AlisonGifford. gg 


29 
796 
35% 


$100,689 


Construction 


Ken Procino 
Regional Director, 
Connecticut 


10 


114 
4,872 
23% 


$85,258 


Engineering 


J. Brett Williams 
Senior Vice President 


11 


116 Washington Ave. Public Relations Manager 
North Haven, CT 06473 617-622-7478 

Burns & McDonnell Jason Dunn 

108 Leigus Rd., Ste. 1100 Human Resources Generalist 
Wallingford, CT 06492 203-949-2338 

cocc Steve Guglietta 


Communications 
& Training Manager 
860-674-5364 
steve.guglietta@cocc.com 


100 Executive Blvd. 
Southington, CT 06489 
860-678-0444: www.cocc.com 


401 
401 
46% 


$91,831 


Technology 


Richard A. Leone 
President & CEO 


— KforceeInc, Nadine Cet 


12 


40 
3,650 
51% 


$71,000 


Services - finance, accounting, 
technology 


David Dunkle 
CEO 


13 


219 
219 
NA 


NA 


Other - financial services/media 


John P. Kramer 
CEO 
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14 


276 
322 
16% 


$71,000 


Services - IT 


Austin McChord 
Founder & CEO 


15 


Three locations in Connecticut Director 

NA, CT NA 860-291-6807 

ICON International Inc. Robin Farrar 

107 Elm St., 15th Floor Human Resources Coordinator 
Stamford, CT 06902 203-328-2359 

Datto Camille Currie 

101 Merritt 7, 7th Floor Public Relations Manager 
Norwalk, CT 06851 203-529-4949, ext. 579 
CBS, a Xerox Co. Angela Carontino 

100 Great Meadow Rad. Client Relationship Manager 
Wethersfield (4), CT 06109 860-667-2900 


192 


31% 


$66,200 


Technology 


Jay Cartisano 
President 


16 


Susan Bushnik 
Vice President, Human 
Resources 
860-568-2020 


American Eagle Financial Credit Union 
417 Main St. 
East Hartford, CT 06118 (5) 


284 


12% 


$91,868 


Financial services - other 


William J. Dokas 
President & CEO 


860-568-2020; www.americaneagle.org 


17 


susan.b @ aefcu.com 


Karen Mazako 
Vice President, Human 
Resources 
203-750-6157 


Stew Leonard's 
100 Westport Ave. 
Norwalk, CT 06851 


kmazako @ stewleonards.com 


1,295 
1,935 
43% 


$102,910 


Retail 


Stew Leonard Jr. 
President & CEO 


203-750-6157; www.stewleonards.com 


Source: Individual companies. 
Note: This survey nfocese and ranking were managed by the Best Companies Group in Harrisburg, Pa. A two-part assessment was used, including an employer questionnaire and an employee survey. The scores were combined to determine the final ranking. 
(1) Formerly Hinckley, Allen & Snyder LLP. 

(2) A member of the Arbella Insurance Group. 
(3) An office of MetLife. 

(4) Headquarters. There is also a Norwalk office. 


(5) Headquarters. Multiple locations across CT. 
—Compiled by Brad Kane and Roger Magnus. 
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Ranki QS Smatt/Mepium Company Catecory 


The best places to work In Connecticut, small/medium category 


(List rankings based on employee survey and assessment conducted by Best Companies Group in Harrisburg, Pa.) 
(15-199 U.S. employees) 


# Employees in 


CT 
# Employees 
worldwide 
% Female Average annual salary 
Rank Company Primary Contact employees (exempt employees) Industry Top executive in CT 
QDiscovery LLC Ashley West 16 
501 Ocean Ave. Administrative Assistant WATE Matt McCormack 
1 New London, CT 06320 860-271-7108 ee $59,808 Cuma IMche Mem) Sp aetr CEO 
860-271-7080; qdiscovery.com awest @ qdiscovery.com : 
Patty Matthews 
eee ere Marketing & Human Resources 43 
2 10 Columbus Blvd., 2nd Floor Manadar 43 $101,839 Sancurin Scott Cleary 
Hartford, CT 06106 g g President & Chief Servant 
860-240-5600: 5 860-240-5600, ext. 122 44% 
ane pmatthews @ smcpartners.com 
Cooperative Systems Inc. Scott Spatz 20 
80 Lamberton Rd. Vice President Bob DeLisa 
3 Windsor, CT 06095 860-768-3004 pe $72,500 eemmerey) CEO 
860-523-1000; www.coopsys.com sspatz @coopsys.com : 
iDevices Lianne Kersey 48 
136 Simsbury Rd. Marketing Manager ; Christopher Allen 
4 Avon, CT 06001 860-352-5257 et Sate PEGA y= eet NSM elecenice CEO & Founder 
860-352-5252; idevicesinc.com liannekersey @idevicesinc.com ° 
Joanne Draper 
Sis EUS Vice President, Human 43 , 
1290 Silas Deane Hwy., Ste. 4A Timothy Elwell 
Resources 49 $112,676 Consulting 
Wethersfield, CT 06109 A President & CEO 
860-632-2008; www.qualidigm.or Sain ne Bu 
= Sa, jdraper @ qualidigm.org 
Fiduciary Investment Advisors Kristen Klaus AG 
100 Northfield Dr. Marketing Consultant : . Mark Wetzell 
6 Windsor, CT 06095 860-697-7457 Fe 999,000 cer silvesunenscomsaund President 
860-683-1187; www.fiallc.com kklaus @fiallc.com ‘ 
Anna Baskin her 
Beeby Clark+Meyler ; Tom Beeby, Principal & 
700 ancl St Hal Floor BGM I Cute hes tet ellie os Executive Giri Setar 
Tf i Development 43 $79,000 Advertising/public relations/marketing ene 
Stamford, CT 06902 646-795-5450 AG% Michael Clark, Principal 
203-653-7920; www.beebyclarkmeyler.com abaskin @ beebyclarkmeyler.com Stuart Meyler, Principal 
OFI Danielle Casey 33 
28 Garfield St. Marketing Coordinator . Rick Mills 
8 Newington, CT 06111 860-257-5338 _ $87,000 OWersarnirune President 
860-666-3357; myofi.com dcasey @ myofi.com ° 
The Lockwood Group Kelly Lee D4 
1055 Washington Blvd. Controller a , Matthew Schecter 
er eienocce 203-883-8746 ae ERA: Aver Sing PUP G reatons matkenig President & CEO 
203-883-8747; www.thelockwoodgrp.com kelly @thelockwoodgrp.com : 
ADNET Technologies LLC Faith Antion AO 
312 Farmington Ave. Marketing Manager Edward Laprade 
1 0 Farmington, CT 06032 860-409-1703 ie a TeCAnology President 
860-409-1700; www.thinkADNET.com fantion @thinkKADNET.com : 
; Jennifer McMahon 
ro er a Human Resources and Fim es 
A A Manager WS $90,000 Accounting 6 PUggY 
Simsbury, CT 06089 - Managing Partner 
860-678-9200: b 860-470-2133 56% 
dh Rhdel rie jmcmahon @slbcpa.com 
Prometheus Research LLC Cheryl Stephenson 25 
55 Church St., 7th Floor Business Manager Leon Rozenblit 
1 2 New Haven, CT 06510 203-672-5849 a $81,818 Recnncled), CEO 
800-693-9057 ; www.prometheusresearch.com cheryl @ prometheusresearch.com a 
Travel Insured International Bernadette Bolton 89 
855 Winding Brook Dr. Culture & Corporate Trainer : John Gehris 
13 Glastonbury, CT 06033 800-243-3174, ext. 209 = ENE DS BlanCeMaonsned eate) President & CEO 
800-243-3174; www.travelinsured.com bbolton @ travelinsured.com : 
ot Jennifer Cristo 
= ae aire BILE SOr nUManceQuices ’ - Andrew Greenawalt 
A 4 ee Finance 43 $88,000 Services - SaaS for banking 
New Haven, CT 06510 6 CEO & Founder 
888-932-6759; www.continuity.net Sh Reka tape ae 
ce cae jennifer @ continuity.net 
Michael Mueller 
ee Sree Director, Talent Acquisition & 58 IeaehNOIEIO Eimer 
A 5 Human Resources Strategy 58 $70,700 Technology y 
Farmington, CT 06032 * CEO 
860-678.3530; www.thewalkergroup.com penne eked Be 
ea desc mmueller@thewalkergroup.com 
Marcia Guzy 
Ue Rd BCG nei es ues = Matthew Mashikian 
A 6 Manchester, CT 06042 & Accounting Manager ee $78,300 Engineering CEO & CTO 
860-783-8000: 860-783-8142 9% 
pierce deen marcia.guzy @imcorp.com 
Seasons Federal Credit Union Janet Porriello 60 
524 S. Main St. AVP, Staff Development Keith Wiemert 
1 7 Middletown, CT 06457 860-854-6817 ao $79,000 SEU nle President & CEO 
860-346-6614; www.seasonsfcu.org jporriello @ seasonsfcu.org 3 
Clarity Software Solutions Inc. Amy Dickman 90 
92 Wall St., Ste. 1 Director of Human Resources Sean Rotermund 
18 itecison, cr 064s 203-453-3999 pee e1hees yeenne/eay neallicate President & CEO 


203-453-3999; www.clarityssi.com 


adickman @clarityssi.com 


Source: Individual companies. 
Note: This survey process and ranking were managed by the Best Companies Group in Harrisburg, Pa. A two-part assessment was used, including an employer questionnaire and an employee survey. The scores were combined to determine the final ranking. 


—Compiled by Brad Kane and Roger Magnus. 
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MBar-lal Orolemcomelels 
ale) ate) ¢=1-\- Wy ole) at-ye) g= 
relate Me [U(=t-) mo) mnnt-L diate 
this event sparkle! 


1. Employees from winning 
companies Cooperative Systems 
and Continuity Control celebrate at 
the Diamond Cocktail Reception 


at 2. Cathy DeFrances from sponsoring 
company Tecton Architects and 
Steve Latronica from sponsoring 
company The Pita Group attend 
the Diamond Cocktail Reception 


3. Winner Hinckley Allen has fun 
before the start of the program 


4. Doreen Tarascio from CT 
Children’s Medical Center thanks 
everyone for their donations at 
the event 


5. Attendees show off their sparkle 
attire at the reception 


6. Sharran Selig from Bill Selig 
Jewelers picks the winning ticket 
y] — of the diamond pendant necklace 


bs a] 7, Winner iDevices (holding frame), 
poses with sponsors, left to 
right, Ted Cutler, Tecton 


> 2a Architects, Richard Sych, Hooker 
& Holcombe, and Paul Pita, The 


Pita Group 


8. Peter Burke, President of Best 
Companies Group, talks to the 
audience about being a “Best 
Place to Work” 


) Photos by J. Fiereck Photography 


See more photos from this event at 
www. HarttordBusiness.com/Bestplacestowork 







WEDNESDAY, MARCH 11 
CONNECTICUT CONVENTION CENTER, HARTFORD 


SPECIAL THANKS 10: 


Connecticut 
Children's 


Productions 
CORPORATE EVENT PARTNERS 
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9. Tom Marrion, Partner, Hinckley 
Allen, accepts the award for #1 
ranking in the large company 
category 


10. Peg Brooker, left, Richard 
sych, center, and Amy Morris, 
right from Presenting Sponsor 
Hooker & Holcombe 


, 11. Employees from Clarity 
Software Solutions celebrate 
with the sparkle theme 


12. Employees of winning 
company Consigli Construction 
Company, Inc. pose at the end 
of the program 
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Best Places 
TO WORK IN 


DIAMOND HALL OF FAME 


360 Federal Credit Union 
(Formerly Hamilton) 


A.W. Hastings & Co. 

Adams & Knight 

ADNET Technologies, LLC 
Advanced Behavioral Health, Inc. 
Aerodyne Alloys, LLC 
Alexion Pharmaceuticals 
American Eagle Financial Credit Union 
Barnes Group Inc. 

Barnum Financial Group 
Basement Systems, Inc. 
Bearingstar Insurance 
Beeby Clark+Meyler 
Beekley Corporation 
Benchmark Senior Living 
Bingham McCutchen LLP 
BL Companies, Inc. 

Blum Shapiro 

Burns & McDonnell 
Business & Legal Resources 
Capital Workforce Partners 
Carousel Industries 

CBS, a Xerox Company 


Charter Oak Insurance and 
Financial Services Co. 


Chelsea Groton Bank 

CIL 

Citrin Cooperman 

Clarity Software Solutions, Inc. 
COGE 

Comcast Cable 


Connecticut Economic Resource Center, Inc. 


Connolly 

Consigli Construction Co., Inc. 
Continuity Control 

Cooperative Systems, Inc 

Crystal Rock LLC 

Darwin Professional Underwriters, Inc. 
DATTCO, Inc. 

Datto 


- 
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Digitas 
Dime Bank 
Edward Jones 


EMCOR Services New England 
Mechanical 


Envision Pharma, Inc. 

FactSet Research Systems Inc. 

Fiduciary Investment Advisors, LLC 
Filomeno & Company, PC. 

FIP Construction, Inc. 

Goodwin College 

Haggett Longobardi A Division of J.H. Cohn 
Harco Laboratories, Inc. 

Henkel Corporation 

Hinckley Allen 


Homecare Management Strategies, Inc./ 
OMNI Medical Billing Plus 


Hudson Home Health Care 
ICON International 

iDevices 

IMCORP 

Keiler 

Kforce Professional Staffing 
Konover Construction Corporation 
Kostin, Ruffkess & Company, LLC 
Langan 

Media Partnership Corp. 
Michael Page International 
Miss Porter's School 
Mountainside Treatment Center 
NBC Connecticut 

New England Financial Group 
Nielsen Sessions 

OFI 

Ovation Benefits 

PCL Construction, Inc 

People’s Bank 

Pepe & Hazard LLP 

Pepperidge Farm, Inc. 

PPI Benefit Solutions 

Primacy (Formerly Acsys Interactive) 


a 
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Celebrating 10 Years 
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10™ ANNIVERSARY 


AWARD RECIPIENTS 2006-2015 





Prometheus Research, LLC 
Pullman & Comley, LLC 
Pyramid Time Systems 
QDiscovery LLC 

QUALIDIGM 

Quinnipiac University 
ltesources Global Professionals 
Rib-X Pharmaceuticals 
Robbins Tesar Inc 

Robinson & Cole LLP 

saslow Lufkin & Buggy, LLP 
seasons Federal Credit Union 
shared Technologies Inc. 
shawmut Design and Construction 
shioman & Goodwin LLP 

skanska 

SMC Partners 

standard Builders, Inc. 

stew Leonard's 

Tauck, Inc. 

The Canine Fence Company 

The Litchfield Insurance Group, Inc. 
The Lockwood Group 

The Mcintyre Group 

The Millard Group 

The Phoenix Companies, Inc. 
The Walker Group 
TicketNetwork, Inc 

Travel Insured International 
Turnpike Motors AutoBody 
UHY Advisors N.E., LLC 

VBrick Systems, Inc. 

VLINk Inc. 

Webster Bank 

Worx Branding & Advertising 
Yale-New Haven Hospital 
Z-Medica LLC 
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Celebrating 10 Years ~ 2 


The CohnReznick team is dedicated to success both in the workplace and the community. Pictured at their new downtown Hartford office at 350 Church Street. 


CohnReznick: A Firm for Leadership, Passion and Community Service 


ince 2009 when CohnReznick (then Haggett Lon- 

gobardi, A Division of J.H. Cohn) was named the 

best place to work in its category, the Firm has 
seen several exciting changes: anew name, regional and 
national business combinations, remarkable growth, 
and relocation to Hartford. But what hasn’t changed 
is the Firm’s emphasis on exceptional client service, 
its commitment to being an employer of choice, and its 
dedication to helping its surrounding community. 

In 2011, the New England Region experienced growth 
with the addition of accounting and business advisory 
firm Kostin, Ruffkess & Company, expanding the Firm’s 
presence in Connecticut and Western Massachusetts. 
Further, in 2012, J.H. Cohn and Reznick Group com- 
bined to form CohnReznick, creating one of the largest 


The Firm takes pride in vts learning and 
development, mentoring, and leadership 
programs offered to employees and its 
focus on work-lyfe balance. 


accounting firms in the U.S. These strategic combina- 
tions were about making the Firm better, not just big- 
ger; bringing new resources and value-added services 
to clients and expanded opportunities for employees. 
With the combinations, Firm leadership made sure 
that cultures meshed; recognizing that synergy was 
necessary for success. Today, the Firm’s core values 
of PYRAMID (P=Passion for Excellence, Y=Yearning 
for Knowledge, R= Respect for Others, A=Adaptability, 
M=Making a Difference, I=Integrity, D=Developing 
Opportunities) serve as a moral compass in interac- 
tions with clients, fellow employees, and the com- 
munity. Through PYRAMID awards, CohnReznick 


www.HartfordBusiness.com 


recognizes employees who go “above and beyond” in 
demonstrating these values. 

The Firm takes pride in its learning and development, 
mentoring, and leadership programs offered to employ- 
ees and its focus on work-life balance. “CohnReznick 
allows me the flexibility to schedule my day so I can 
meet clients’ needs and still have time with my family,” 
said Melissa Ferrucci, a senior manager. “That flexibility 
combined with the people I work with — both my clients 
and my colleagues, who have the best technical skills and 
personalities — make this such a great place to work.” 

Melissa adds that the Firm has fun too, especially via 
activities like “busy season buddies,” a voluntary “Secret 
Santa” style program where staff leave each other small 
gifts or notes of encouragement. 

Throughout the year, community 
service is part of the office’s lifeblood 
whether via food drives, fundraisers, 
or other ways employees roll up their 
sleeves where they live and work. “Giv- 
ing back is ingrained in our business 
philosophy and we are very proud of the 
reputation we have built in this area,” 
explains Frank Longobardi, Regional 
Managing Partner — New England. 

Late last year, CohnReznick relocat- 
ed from Glastonbury and Farmington 
to downtown Hartford. “Not only is the new space beau- 
tiful and state of the art, but it is designed for improved 
efficiencies and collaboration,” said Edmund Kindelan, 
Office Managing Partner — Hartford. 

The relocation brings CohnReznick closer to the 
center of the region's professional and financial services 
community and allows the Firm to host more of its suc- 
cessful events and industry roundtables while employ- 
ees can take advantage of all the area offers. 

“We selected an office space with room for growth; 
we plan to continue to expand and offer new opportuni- 
ties for our people as we become part of the fabric of 
Hartford,” said Longobardi. 


CoHNREZNICK 


Address: 350 Church Street, 
Hartford, CT 06103 


Phone: 959-200-7000 

Fax: 959-200-7300 

Website: www.cohnreznick.com 
Number of Employees: 230 


Top Executives: Frank Longobardi, CPA, 
Regional Managing Partner; Edmund Kindelan, CPA, 
Office Managing Partner 


Product or Service: Accounting, Tax, Advisory 
Year Founded: 1919 


Recognized as a Best Place to Work in CT: 
2006, 2009 


COHN@REZNICK 


ACCOUNTING ¢ TAX * ADVISORY 
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FIA team members spent their 2014 annual community service day doing grounds keeping work at the Channel 3 Kids Camp in Andover, CT. 


HARTFORD BUSINESS JOURNAL 


Best Places @ 
TO WORK IN ak 


Celebrating 10 Years ~ 2006-2015 


#g FIDUCIARY 
tFIDUCI/ Sotetopr tn, 


: IDUCIARY 
paDIARY Bam 
attire Uday 


ect 


A 


BRIDUCIARY 


<< 
wn 


AKA 





FIA: Focus on Clients, Community, and Collegiality 


established in April 2006. With 48 employees, we 

advise over $37 billion of fiduciary assets for over 
250 clients, including corporate and municipal retire- 
ment plans, non-profit endowments and foundations, 
and high net worth families and individuals. 

FIA was founded as a truly independent firm with no 
conflicts of interest, focusing on serving the investment 
and governance needs of fiduciaries through pro-active 
advice and solutions. Throughout our history, our mis- 
sion statement remains the same — to provide custom- 
ized investment consulting services to assist our clients 
in achieving their investment objectives, while fulfilling 


K iduciary Investment Advisors, LLC (FIA) was 


Our commitment to community service 
is truly rmportant to us, and 1s our way 
of recognizing our own good fortune 
and giving back to the region of which 
we feel so privileged to be a part. 


their fiduciary obligations. We remain committed to this 
mission and to improving the investment outcomes of 
the clients we are proud to serve. 

We believe strongly in community involvement 
and take pride in being a member of our community. 
Our strong culture of service and our desire to make a 
meaningful impact is at the heart of all of our community 
involvement initiatives. Team members are active on the 
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boards of numerous local, non-profit organizations. As 
a firm, led by our own FIA Community Service Commit- 
tee, we have contributed to charitable causes in a multi- 
tude of ways. We have raised money, collected supplies 
and volunteered our time for countless local charities. 
We have organized and sponsored charity golf tourna- 
ments. We have assisted a homeless shelter with its holi- 
day party, serving lunch and distributing gifts. We have 
painted rooms, organized materials, and cleaned up the 
grounds at several local non-profits. Over the last several 
years, we raised over $100,000 for a children’s hospital 
through participation in the Hartford Marathon. Our 
commitment to community service is truly important 
to us, and is our way of recognizing 
our own good fortune and giving back 
to the region of which we feel so privi- 
leged to be a part. 

FIA also promotes a culture of fit- 
ness and athleticism. We offer employ- 
ees corporate memberships to a near- 
by gym, giving them the ability to work 
out on their lunch breaks or before 
or after work. We often combine our 
athletic pursuits with our charitable 
focus. We organize relay teams to 
participate in the Hartford Marathon 
annually, with more than a quarter of 
our employees participating each year. 
Twelve FIA employees will be running 
the 200 mile Ragnar Relay race on Cape 
Cod this summer; FIA also sponsors 
teams throughout the year in shorter 
runs, from the Color Me Rad race to the Run for the 
Woods trail run. We also organize teams to participate 
in events such as the Walk Against Hunger, St. Jude Walk, 
and the AIDS Walk. 

From our concentrated focus on helping our clients 
realize their goals and objectives, to our collegial atmo- 
sphere and emphasis on community service and person- 
al health, FIA is truly a great place to work. 


Fiduciary Investment Advisors, LLC 


Address: 100 Northfield Drive, Windsor, CT 06095 
Phone: 866-466-9412 

Fax: 860-683-4227 

Website: www.FlIALLC.com 

Number of Employees: 48 


Top Executives: Mark R. Wetzel, President; 
Michael E. Goss, Executive Vice President 


Product or Service: Investment Consulting 
Year Founded: 2006 


Recognized as a Best Place to Work in CT: 
2011, 2012, 2013, 2014, 2015 


FIDUCIARY 


INVESTMENT ADVISORS 
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Members of the Hartford office of Robinson+Cole gather together to celebrate their firm’s support for “Go Red 


donated to local causes. 
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VBNhe fact that the Hartford-based law firm of 
| -Robinson+Cole is recognized as one of the Best 

«a. Places to Work in Connecticut is impressive 
beyond the award itself. With 205 lawyers and 195 sup- 
port staff members in seven Northeast offices and one in 
Florida and one in California — well, that’s alot of happy 
people over a vast territory. 

For the firm, founded in 1845, this focus on employ- 
ees is nothing new. Maggie Bowen has been its human 
resources manager for nearly 26 years. “Culturally, it’s 
something that’s been here for many, many years,” she 
said of the employee-centric commitment. “We continue 
to strive to make it a best place to work.” 

By providing team members with work flexibility, 
competitive benefits, performance-based incentives, 


The firm has a very strong 


commitment to our people. 


social activities, wellness initiatives and community 
involvement, Bowen said the firm has built a reputation 
that speaks for itself. And the evidence is there: when 
recruiting, she finds potential employees who say they’ve 
always wanted to work at Robinson+Cole. 


Remote support 

Technology has been a great tool in helping the 
firm’s employees telecommute, participate in trainings, 
increase their efficiency and collaborate between loca- 
tions, Bowen said. Some attorneys may meet with cli- 
ents closer to home or work from home in the morning 
and see clients later in the day. With more adults facing 
issues with aging parents, flexibility is becoming even 
more important, she noted. 

And the firm has more than kept up with these work- 
place needs. “The pace of technology is not slowing down,” 
said Director of Finance Rob Inglis. “Younger attorneys are 
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used to and expect to workin that environment; mobility is 
a big thing. It’s really how work gets done now.” 

An exceptional benefits package is another way 
employees are shown they are valued at the firm. Bowen 
said the company puts 6.5 percent into 401(k) plans and 
is incredibly generous in matching employees’ contribu- 
tions as well. This, paired with a solid health care plan, 
contributes to the positive workplace culture. 

Attorneys and staffers are also encouraged to bet- 
ter themselves professionally, said Bowen, with perfor- 
mance- based incentives. The firm encourages continu- 
ing education and offers tuition reimbursement for all 
employees, with some requirements. Membership in 
professional organizations is also supported. 

Team building with social activities is accomplished 

in myriad ways. For instance, the firm has a 
history of sponsoring softball and basketball 
teams, hosts Friday night socials and an ice 
cream social, and offers birthday cakes and 
holiday parties, all to foster camaraderie. 
“There’s a conscious effort to provide the same 
type of experience across offices,” Bowen said. 
A newer focus at Robinson+Cole is to help 
employees improve their health, physically 
and mentally. “Studies show great benefit when you have 
people feeling good,” Inglis said. 

A wellness committee, with eight members across all 
offices, works to find new ways to promote good health. 
This comes in the form of wellness fairs, more ergonomi- 
cally friendly standing desks, “lunch and learn” programs 
broadcast to each office, the offering of healthy food and 
information, and discounted YMCA memberships. The 
Hartford office, says Bowen, has showers and a bike room 
for storage. Our Passport to Wellness program, where 
employees had their “passports” stamped from vendors 
at our wellness fair, was a big success last year, she said. 

Volunteerism is another way the firm gives to its 
employees — improving where they work and live. Pro 
bono work is done via affiliations with social service 
agencies, including the Greater Hartford Legal Aid Foun- 
dation, founded in 1914 by firm associate Thomas Hewes. 
“There is a special emphasis on women, children and 





for Women.” Through “Jeans Days” such as this, in 2014 the Hartford office alone raised nearly $2,000 which was 
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veterans,” said Brian T. Smith, director of marketing and 
business development for Robinson+Cole. For instance, 
through a domestic violence program, attorneys advo- 
cate for women seeking restraining orders at court in 
Middletown on a regular basis. 

“The firm has a very strong commitment to our peo- 
ple,” said Bowen. “It makes us attractive and one of the 
best places to work.” 


Robinson +Cole 


Address: 280 Trumbull St., Hartford, CT 06103; 
1055 Washington Blvd., Stamford, CT 06901; 
88 Howard Street, Suite C1, 
New London, CT 06320; 
Boston, Providence, New York, Albany, 
Los Angeles, Miami 


Phone: 860-275-8200 

Fax: 860-275-8299 

Website: www.rc.com 

Number of Employees: 318 in CT, 400 firmwide 


Top Executives: John B. Lynch Jr., Managing Partner; 
Michael R. Enright; Rhonda J. Tobin; Edward V. (Ted) 
O’Hanlan; J. Michael Wirvin; Howard K. Shafer, COO 


Product or Service: Legal Services 
Year Founded: 1845 


Recognized as a Best Place to Work in CT: 
seven out of the last ten years 


Robinson+Cole 


March 23, 2015 © Hartrorp Business JouRNAL 43 








EDITORIAL 


More casinos won’t save 
CT’s gaming industry 


awmakers think they’ve finally figured out a way to save Connecticut’s gaming indus- 
try: allow more casinos so residents can spend their money at gambling halls within 
the state rather than at venues in Massachusetts, Rhode Island and New York. 

That’s the proposal state lawmakers are pitching to help Mohegan Sun and Fox- 
woods fend off growing competition from nearby states. But we aren’t buying what 
state lawmakers are selling. Simply put, we think the addition of new casinos doesn’t 
make a whole lot of economic sense. 

Here’s why: 

1. Mohegan Sun and Foxwoods, which have struggled financially in recent years, are 
going to have to spend more money, potentially take on additional debt, and hire more 
people to make these new gaming halls even remotely attractive enough for patrons to 
skip out on the elaborate casinos being planned in Massachusetts and New York. 

Even if convenience is a major factor in where people choose to gamble, it’s hard to 
imagine northern Connecticut residents refusing to drive an extra 10-15 minutes to visit 
Springfield’s $800 million resort, complete with gaming, entertainment, and high-value 
restaurants, to play slots and table games at what would amount to an outlet-store casino. 

Instead of leveraging themselves further, Foxwoods and Mohegan would be wiser 
to pay down their significant debts, get their balance sheets in order, and limit hiring 
so they can be as nimble as possible in the new competitive environments they face. 

2.Three new gambling facilities along I-91, I-84, and I-95 don’t address the funda- 
mental problem caused by new casinos opening in Massachusetts and New York, which 
is Mohegan Sun and Foxwoods losing more out-of-state gamblers. 

Any new Connecticut gaming venues will simply trap existing in-state dollars. They 
won't attract new money to the state, limiting their overall economic impact. 

3. New Connecticut casinos would further complicate an already complicated and 
heavily regulated gaming industry that includes Foxwoods, Mohegan Sun, the Con- 
necticut Lottery, and 14 off-track-betting (OTB) locations. 

OTB operator Ted Taylor and Connecticut Lottery Corp. CEO Anne Noble told state 
lawmakers last week that any additional gambling sites would hurt their businesses. 
Taylor said he wants a piece of the action if new casinos are permitted, while Noble 
wants lawmakers to approve new lottery products, including online offerings. 

More casinos would mean additional deals have to be cut with all these stakehold- 
ers, which could lead to a significant expansion of gaming in the state, without any 
guaranteed payoff. 

The financial and social risks are high. 

4.The entire casino expansion process seems rushed at this point. Lawmakers put 
together the proposal to add up to three new casinos in about a week’s time, but there 
is no data available indicating what economic impact these new facilities might have. 
That should be ared flag. 

Are we really sure that new gaming venues will save jobs and preserve state rev- 
enues, or simply add to Connecticut casinos’ recent financial struggles? The truth is, 
we have little to no evidence that supports either case, which adds a great deal of 
skepticism to the process. 

In their heyday, Mohegan Sun and Foxwoods were shining beacons of gaming and 
entertainment in rural Connecticut, attracting patrons from around the region and the 
globe. They may never be the dominant forces they once were, but they are still premier 
tourist and gaming destinations. 

Foxwoods and Mohegan should invest their dollars in maintaining and improving 
what they have, rather than expanding and diluting their product for unquantified eco- 





nomic gains. a 


Is Hartford Yard Goats 
a good team name? 


Last week’s poll results: 
should CT eliminate its 
minimum-price liquor laws? 


39% Yes 
61% No 


To vote, go online to HartfordBusiness.com. 


44 Hartrord Business Journal ® March 23, 2015 





OTHER VOICES 


Watch March Madness 
at work? 


By Ron Friedman 


hat’s your company doing this year 
W for March Madness? If your work- 

place is like most, the answer is a 
big fat nothing. 

Instead of leverag- 
ing the NCAA's annual 
tournament and turn- 
ing it into a genuine 
bonding experience 
between. colleagues, 
most organiza- 
tions pretend it isn’t 
happening. 

On the _ surface, 
ignoring a sporting 
event that takes place 
during regular work hours might appear like 
sound business practice. After all, companies 
need to generate profit, and it’s hard to gener- 
ate profit when your employees are huddled 
around a television, right? 

Wrong. 

What this perspective overlooks is that pro- 
ductivity isn’t simply a function of how many 
hours we spend at the office. It also depends on 
the quality of our workplace experience. And 
one critical feature of that experience is how 
closely connected we feel to our colleagues. 

Research has consistently demonstrated 
that we are more effective at our jobs when 
we feel attached to the people around us. 
How do strong colleague relationships ele- 
vate our performance? 

For one thing, they make us more motivated. 
When you and your colleagues are close, failing 
to perform your duties generates more than a 
dissatisfied customer or an unhappy manager 
—itmeans letting down your friends. The social 
pressure to achieve results can serve as astron- 
ger motivator than anything a boss can say. 

Closer connections also foster a sense of 
trust and more candid dialogue. Studies com- 
paring the collaboration patterns of friends 
to mere acquaintances indicate that friends 
are more willing to ask for help and more 
comfortable speaking up when a colleague 
is off on the wrong track. 

Performance aside, workplace friend- 
ships benefit organizations for another rea- 
son: Employees with richer friendships tend 
to stay on with their company longer. 

Despite these considerable benefits, at most 
companies, friendships are an afterthought. To 
motivate employees, managers tend to rely on 
bonuses, promotions, and salary increases, 
ignoring the fact that as humans, we all havea 
basic psychological need for meaningful rela- 
tionships. Yet the research is clear: When we 
feel valued and respected by those around us, 
were not only more motivated — we're also 
happier, healthier, and more productive. 

For too many organizations, investing in 
quality employee relationships means one 
thing: team-building exercises. Think ice 
breakers, trust falls and scavenger hunts. 
Every year, corporations spend millions 
on off-site retreats and weekend getaways 
packed with cringeworthy activities that pur- 
portedly foster better communication. 

But here’s the truth: While awkward collabo- 
rations may spark brief experiences of closeness, 
they rarely translate into lasting friendships. 

So what does? 

Studies suggest three factors are essential 








to the development of authentic, meaning- 
ful friendships: familiarity (being around the 
same colleague often), similarity (finding com- 
monalities in your background), and self-dis- 
closure (revealing personal information about 
yourself every now and then, and having your 
co-worker do the same). 

Few activities include all three of these 
elements. This explains why close relation- 
ships usually take years to develop. 

But interestingly, office game-viewing par- 
ties come close. They present opportunities 
for colleagues to mingle with those from other 
departments and connect over shared interests. 
For many, the NCAA basketball tournament is 
associated with their experience at college, 
which leads them to share stories about their 
past, prompting co-workers to do the same. 

Unlike team-building experiences that 
compel employees to engage with one anoth- 
er, game-viewing parties position people to 
connect voluntarily. And that feature can 
make all the difference. 

In recent years, a number of forward- 
thinking workplaces have begun leveraging 
March Madness in intelligent ways. 

Ogilvy & Mather, for example, an interna- 
tional marketing agency based in New York, 
invites employees to watch tournament games 
on projection screens in conference rooms and 
the office cafeteria. To address the fact that not 
everyone has the time to follow college basket- 
ball, a Virginia financial services firm called 
The Motley Fool offers a free “Bracketology” 
class, where nonenthusiasts can get caught 
up on this year’s favorites and collect advice 
before filling out their brackets. A number of 
organizations, including office furniture man- 
ufacturer Turnstone, even serve game-day 
snacks, such as pizza, popcorn, and chicken 
wings, to simulate the viewing experience of 
asports bar, minus the alcohol. 

In addition to organizing a vibrant workplace 
gathering, there are also opportunities for mak- 
ing better use of the office tournament pool. 
Here’s one idea: Instead of having employees 
pay an entry fee (which discourages nonfans 
from joining in), sponsor prizes so that every- 
one participates. Then, go beyond recognizing 
individual contestants and reward the team 
or department with the highest average score. 
This way, employees have reason to root for one 
another, fostering a sense of collaboration. 

Another approach worth considering: 
using the office pool as a motivational tool. 
Some years ago, NetTel Partners, a sales 
organization in Philadelphia, launched a 
competition among its salespeople in the 
weeks before the NCAA tournament. The 
more appointments a salesperson secured 
with potential clients, the sooner he or she 
could select a team in the office draft. 

The results were astonishing. Total cost to 
NetTel for furnishing prizes: $300, plus the price 
of apersonalized basketball jersey. Total impact 
on the business: a 35 percent jump in appoint- 
ments, not to mention a boost in office morale. 

With the NCAA tournament now under- 
way, organizational leaders would be wise to 
embrace March Madness. a 
Ron Friedman is a social psychologist and 
author of “The Best Place to Work: The Art 
and Science of Creating an Extraordinary 
Workplace.” This column originally appeared 
on CNNMoney. 
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Editor’s Note: This is the second of a three- 
part series on building a great sales team. 


By Ken Cook 


type of individuals who are most success- 

ful in today’s sales environment. Great can- 
didates today are ones pre-disposed to com- 
fortably connecting, 
building trust, and 
building strong rela- 
tionships. Why? You 
can teach product 
knowledge and indus- 
try expertise. You will 
struggle to teach peo- 
ple how to connect 
and build trust. 

Once you know 
who will be on the 
sales team, you want 
to focus on how they will interact with custom- 
ers. After all, they will be the face of the compa- 
ny with each and every customer and prospect. 
What do you want those interactions to look 
like? How do you want customers to feel when 
they interact with a team member? 

To help in figuring this out, consider this 
pair of hypothetical questions you could ask 
customers. Do you want to buy when the 


n the first installment we talked about the 
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opportunity is right for you, with no overt sell- 
ing from us? — or — Do you want us to sell 
to you, proposing solutions we know are the 
best answers for your problems and needs? 
In reality, the ideal answer in today’s world 
is amore collaborative approach that resides 
somewhere between the extremes of those 
two questions. Today’s informed C-level cus- 
tomer would most likely say: “I would like to 
be given the opportunity to explain my needs 
and wants to a salesperson who listens, asks 
questions based on what I say, and comes to 
an understanding of how to fulfill those needs.” 
Customers today are well informed. They 
know the products and services of their ven- 
dors almost as well as the vendors do (and 
in some cases even better than the vendors). 
The value today for customers is the authen- 
ticity of the interaction itself. Can the custom- 
er get information and collaboration focused 
on them and their issues, rather than a sales 
pitch on the vendor’s products and services? 
The answer lies in how one approaches 
a customer interaction. As an example, ona 
recent trip I was sitting in the airport termi- 
nal next to two co-workers who were rehears- 
ing a slide presentation for a customer. The 
majority of their conversation focused on 
the products they were proposing, and the 
benefits the customer would get from them. 
This got me thinking about the essence 


Keys to building a great sales team: part Il 


> If C-level executives focus on trust first, 
great sales people need to do the same. 


of a business relationship in the context of 
a sale. Consider four statements that encap- 
sulate that relationship and sales situation. 

e This is the solution and what it does. 

e These are the benefits of the solution. 

e From a business perspective, this is why 

the solution is valuable. 

e Were the best at this, and you should 

trust us to deliver. 

Most salespeople sell in the exact order 
presented; this is what the co-workers at the 
airport were rehearsing to do. “This is what 
we're proposing. These are the benefits you'll 
receive. The payback on the solution is less 
than two years. We commit to delivery and 
installation by June 1.” 

C-level executives, however, usually buy 
in the exact opposite order; they’re looking 
for that authentic interaction focused on their 
business. “I need to trust you. I need to have a 


clear value for my business before I consider 
doing this. What are the benefits associated 
with your solution? Okay, tell me how it works.” 

If C-level executives focus on trust first, 
great sales people need to do the same. 
Establishing trust enables collaboration on 
the business. 

If you've built a sales team of individuals 
comfortable with connecting, building trust, 
and building relationships, unleash them to 
do just that. That’s what the C-level executive 
is looking for and values first and foremost. 

The final installment on building a great sales 
team will deal with leadership oftheteam. & 
Ken Cook is the co-founder of How to Who 
and co-author of “How to WHO: Selling 
Personified,” a book and program on build- 
ing business through relationships. Learn 
more at www.howtowho.com. 


Creating urgency and growth 


C ¢ T he High-Speed Company: Cre- 


Jim Pawlak 


ating Urgency and Growth in 

a Nanosecond Culture” by 
Jason Jennings with Laurence Haugh- 
ton (Portfolio/Penguin, $27.95). 

Three words are missing from many cor- 
porate vision and guiding principles state- 
ments: Adapt, Improvise, Overcome. Without 
those words to remind all employees of cre- 
ativity and speed, organiza- , 
tions subject themselves to TAN WW Hh [Hy 
Methodism (n. “the unthink- = Avg UU and Brawn // 
ing application of the same iN vier a Wanseenl euNet® Yy 
routine(s) to every situation”). QQ 

Methodism keeps the REE} 
blinders on. Examples: 1. 

Blockbuster was blown away 

by Netflix. It thought its com- 
petition was other video rental 
chains. It didn’t respond to Vayama 
the new market DVD-by-mail A on oniv8 
paradigm that Netflix offered. 

Blockbuster went bankrupt. To 
its credit, Netflix did continue 
adapting to consumer trends. By 

quickly entering the video streaming busi- 
ness, it stayed on the cutting edge of customer 
satisfaction. With the advent of Smart TVs, it 
remains well-positioned to hone that edge. 

2. Kodak had the technology for digi- 
tal photography well before “digital” was 
thought about by its competitors. It put the 
technology on the shelf because it thought it 
would cannibalize its film business. By the 
time Kodak realized that digital photography 
was “the next big thing,” it was behind the 
competitive eight-ball. It went bankrupt. 

Some of the actions that help employees 
forget Methodism: “Keep it simple.” Don’t 









muddy communication with 
fuzzy words, buzzwords and jar- 
gon because they lead to misun- 
derstood expectations. Clearly 
communicate what; let them 
figure out the creative how. 
“Make it okay to make 
mistakes.” By penalizing 
those who make mistakes, 
youre creating a culture of 
cover-up and finger-point- 
ing. People become more 
risk averse, which halts 
the learning experience of 
creativity and exploration. 

“Keep people motivated.” Zig Ziglar, the 
motivational guru said, “They say motiva- 
tion doesn’t last long, and I agree. Shower- 
ing doesn’t last either which is why it’s rec- 
ommended every day.” If you want people to 
think about opportunities and possibilities, 
there can never be too many motivational 
messages communicated. 

The bottom line: The answer to “What’s 
next?” should never involve repeating what’s 
been done. In a business world where change 
fuels growth, a product’s life cycle reaches 


the maturity and decline phases quickly. 
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in a fast-changing biz culture 


> In a business world where change fuels 
growth, a product’s life cycle reaches the 
maturity and decline phases quickly. 


“Captivology — The Science of Cap- 
turing People’s Attention” by Ben Parr 
(HarperOne, $27.99). 

While one might think that grabbing and 
holding another's attention may be more art 
than science, Parr’s “Seven triggers” show 
that hardwired consciousness makes us 
look for different things of interest. Here’s 
a look at what triggers base-level attention: 

Automaticity — Things that stand out 
grab our attention because of association 
and contrast. Research confirms color as 
the most powerful attention grabber. When 
you see red, there’s a different associative 
response than blue because red 
indicates certain things (Le. 
danger, anxiety, and romance). 
But contrast plays a role, too. 
If you see red against a back- 
ground of other shades of red 
and any shade of blue against 
a white background, the blue 
would stand out. 

From a product stand- 
point, colors “pop” when 
they have the right con- 
trast. They also “pop” 
when they're different 
from those of competitors’ 


T 
Capturing Pe 








Captivology 


he SCIENCE of 
Ople's Attention 


products. When you enter Costco, you'll see 
TV set boxes with pictures on white back- 
grounds. What if a manufacturer used a 
neon green background? Would that grab 
your attention? What if the background 
was light pink? 


Symbols are another visual cue. A pair 


of squiggly lines on a traffic sign means 
something totally different than one squig- 
gly line. Similarly, logos are symbols that 
garner attention. Not only because of their 
shape, but also because of the meaning 
associated with their brand. The iconic 
logos of Apple, FedEx, Pepsi, etc. create 


consumers’ expectations. 

Sound also has an effect 
on attention. Imagine a pick- 
up truck commercial with a 
waltz versus a pulse-pound- 
ing soundtrack. Which one 
evokes images of atruck hard 

at work? 

Playing off automaticity’s 
sensory cues, Parr sets the 
table for the other six attention- 

keeping triggers. | 
Jim Pawlak is a nationally 
syndicated book reviewer. 
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UNITED WAY CAMPAIGN RAISES $24 MILLION 
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Caption: Andrea Thiede (left) is presented with the Service Award by > United Way of Central nd finiiiiescian Connecticut raised more than $24 million for children and families aia its 2014 campaign. 
HRACC chapter president Anne Peabody-Brostek (right). The campaign included support from thousands of donors, and the generosity of Greater Hartford businesses. The fundraising results were 
Fetes ah iT a tee Are Om CL rete So ce eee announced at United Way's fifth annual “Best Of Awards,” which recognized organizations and individuals that demonstrated outstanding 
effort and creativity in leading the 2014 United Way Campaign at their workplaces. Among those recognized were employees at United 


OF NOTE Technologies Corp. (left) and Aetna (right). 


THIEDE RECEIVES HR ASSOCIATION AWARD 
The Human Resource Association of Central Connecticut BOB’S DISCOUNT FURNITURE PARTNERS WITH REACH OUT AND READ 
recently presented their 2014 Service Award to Andrea Thiede, 

a consultant at Avon-based KardasLarson, a human resources 
consulting firm. Thiede sits on HRACC’s board, and serves in leadership 
positions for three other HR organizations throughout Connecticut and 
Southern New England. 








MIDSTATE MEDICAL CENTER RECOGNIZED WITH 
NATIONAL AWARD FOR CLINICAL EXCELLENCE 


MidState Medical Center’s Advanced Wound Care & Hyperbaric 
Medicine program has earned the Center of Distinction Award by 
Healogics Inc., the nation’s largest provider of advanced wound- 
Care services. 


The Meriden hospital’s wound care center achieved exceptional clini- 
cal outcomes for 12 consecutive months, including maintaining a 

patient satisfaction score of higher than 92 percent and a minimum ORD RHE mae [Ch 2, 20/5 
wound healing rate of at least 91 percent. 
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HUGHES HEALTH & REHABILITATION NAMED z mn 
A BEST NURSING HOME IN AMERICA P Manchester-based Bob’s Discount Furniture is partnering with Reach Out and Read to launch “Rocking the Road to Read with Bobs 
Outreach,” a new year-long initiative to increase early literacy by bringing smiles and books to local children’s hospitals. To support the 
initiative, Bob’s Outreach will present a $10,000 check to Reach Out and Read representatives at the Connecticut Children’s Medical Center 
School in New Britain. In Connecticut, Reach Out and Read has 300 partner medical providers serving 40,000 children and distributing close 
to 70,000 new books each year. Pictured, from left, are: Cathy Poulin, Bob’s Discount Furniture; Tish Rabe; and Christine Garber. 


For the fifth consecutive year, West Hartford’s Hughes Health & 
Rehabilitation has been named a Best Nursing Home in America 
by U.S. News & World Report. 


The distinction is based on Hughes Health receiving the highest 
overall rating of five stars from the federal Centers for Medicare & 


Medicaid Services for its overall performance in health inspections, FUNDRAISER SUPPORTS WINDSOR CHAMBER AND OTHER NONPROFITS 
nurse staffing and quality of medical care. Tin 
pee a al NPi are oer ad — © P The Windsor Chamber of 
a cay: 7 oe >) . Commerce recently held their 
THE AUTISM CENTER AT HOSPITAL FOR a i, eel minder red 
) A ‘ i fundraiser, shown in the photo 


SPECIAL CARE EARNS NATIONAL AWARD 


The Autism Center at Hospital for Special Care’s patient-centered spe- 
cialty practice for children with Autism Spectrum Disorder (ASD) was 
among six programs from across the nation named a “Program of 


(left). Teams of four from local 
businesses and organizations 
faced off in the game-show 
style competition. The event 


Promise” through the Hospital Charitable Services Awards, a national raised over $5,500 for the 
program sponsored by Jackson Healthcare. Chamber’s business and 
nonprofit community 


The Autism Center at HSC, in partnership with University of St. 
Joseph, provides a variety of diagnostic, assessment and consulting 
services for children and adolescents with ASD. Since opening in 
2012, the center has seen more than 340 children and continues to 
have a significant waiting list. 


programs. This year’s winners 
were: Carmon Family Funeral 
Homes, which played for 
Mary’s Place; Union Street 
Tavern, which played for 
Alex’s Lemonade Stand; and 
Kindred Care, which played 
for Windsor Independent 
Living Association. 


Please Note: All electronic submissions for Accolades should be 
sent to accolades@HartfordBusiness.com. For more information 
about the Hartford Business Journal’s Accolades Page, please visit 
www.HartfordBusiness.com. 
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Thank you 


from the bottom of our hearts. 


Because of you, children learn to read 
and hard-working families succeed. 


With gifts from 400 area workplaces listed below and more 
than 25,000 people, we raised $24,143,000 for our community. 


When children are on track to a successful future, and 
families are healthy and financially secure, we all win. 


See the impact for yourself: UnitedWaylnc.Org/Stories 


3M Purification, Inc. 

A.H. Harris & Sons/Harris HarMac 
AAA Allied Group 

Acadia Insurance Co. 

Accenture 

ACE INA 

Acme Monaco Corporation 

Adams & Knight 

ADP Automatic Data Processing 
Aerodyne Alloys 

Aetna Inc. 

AFT Connecticut 

AIDS Connecticut, Inc. 

Alcohol & Drug Recovery Centers, Inc. 
Allstate Insurance Company 
ALSTOM, Inc. 

Alzheimer’s Association, CT Chapter 
American Cancer Society 

American Diabetes Association - CT Affiliate 
American Eagle Financial Credit Union 
American Express Travel Services 
American Nuclear Insurers 
American Savings Foundation 
American Sleeve Bearing 

Amica Mutual Insurance Company 
Andover School District 

Anocoil Corporation 

Arthritis Foundation - New England Region 
AT&T Business Solutions 

Bank of America 

Barnes Aerospace 

Bartlett Brainard Eacott, Inc. 
Belcan Corporation 

Berkshire Bank 

Berlin Board of Education 

Berlin Town Departments 

Best Buy - Control Account 

Big Y Foods, Inc. 

Bloomfield Board of Education 
Bloomfield Town Departments 

Blum Shapiro & Company P.C. 

Boy Scouts of America, Connecticut Rivers Council 
Boys & Girls Club of New Britain 
Boys & Girls Clubs of Hartford, Inc. 
Brain Injury Alliance of CT 

Bridge Family Center, The 

Burris Logistics 

C & S Wholesale Grocers 

Camp Horizons 

Canton Board of Education 

CAP Specialty 

Capital Workforce Partners 

Capitol Region Council of Governments 
Capitol Region Education Council 
Carmon Community Funeral Homes 
Catholic Charities, Inc., Archdiocese of Hartford 
CBS Radio Hartford 

CCARC, Inc. 

CDM Smith 

Center for Children’s Advocacy, Inc. 
Central CT Communications 
Ceridian Corporation 

Charles W. Warner Company, Inc. 
Chase Enterprises 

Children’s Law Center 

Chrysalis Center, Inc. 

Chubb Specialty Insurance 

Cigna Corporation 

Citizens Bank of Connecticut 

CLG, Inc. 

Clinical Laboratory Partners 

CNG 


CoBank ACB 

Cohn Birnbaum & Shea 

CohnReznick 

Colliers Dow & Condon, Inc. 

Columbia Board of Education 

Comcast Corporation 

Community Child Guidance Clinic, Inc. 
Community Health Center of New Britain 
Community Health Charities of New England 
Community Health Resources 
Community Mental Health Affiliates, Inc. 
Community Partners in Action 


unitedwayinc.org Facebook.com/unitedwayinc Twitter @unitedwayinc 
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Community Renewal Team 

Community Solutions, Inc. 

COMPASS Youth Collaborative, Inc. 

ConnectiCare, Inc. 

Connecticut & Western Massachusetts 
Combined Federal Campaign 

Connecticut Association for Human Services 

Connecticut Attorneys Title Insurance Company 

Connecticut Center for Advanced Technology 

Connecticut Children’s Medical Center 

Connecticut Economic Resource Center 

Connecticut Fair Plan 

Connecticut Humane Society 

Connecticut Legal Services 

Connecticut Lighting Center 

Connecticut Public Broadcasting 

Connecticut State Employees’ Campaign 

ConnectiKids 

Conning 

Consolidated School District of New Britain 

Conval, Inc. 

Costco Wholesale, Inc. 

Coursey Financial Group 

Coventry Public Schools 

Creed - Monarch, Inc. 

Cronin & Company, LLC 

CT Works/KRA Corporation 

Cummings & Lockwood 

Cystic Fibrosis Foundation - Middletown 

Daly Insurance Brokerage Services 

Dataprep, Inc. 

Day Pitney LLP 

Dechert 

Deloitte LLP 

Delong Associates 

Demarco Management Corporation 

Doosan Fuel Cell America 

DST Output 

Duncaster 

Duo-Fast Northeast 

DYNO NOBEL 

East Hartford Board of Education 

East Hartford Town Departments 

Easter Seals Capital Region & Eastern Connecticut 

Eaton Corporation Crouse-Hinds 
Airport Lighting Products 

ebm-papst Inc. 

Edmunds Gages 

EDRO Corporation 

Educational Resources for Children, Inc. 

Eli Lilly & Company 

Ellington Town Departments 

Empire Industries, Inc. 

Enfield Public Schools 

Ensign Bickford Industries, Inc. 

Enterprise Holdings 

Ernst & Young LLP 

Ethel Walker School 

Evolution 1 

Farmington Bank 

Farmington Public Schools 

Farmington Town Department 

Farmington Valley Visiting Nurse Association 

FedEx Ground 

Filomeno & Company 

First Experience Communications 

First Niagara Bank 

Flame Treating & Engineering Co. 

Flow Tech, Inc. 

Foodshare, Inc. 

Fox Laminating Company 

Gallagher Benefit Services 

Gannett Fleming Affiliates, Inc. 

GE Power & Water 

Gerber Scientific, Inc. 

Gilbane Building Company 

Girl Scouts of Connecticut 

GKN Aerospace Engine , New England 

Glastonbury Board of Education 

Great Lakes Higher Education Corporation & Affiliates 

Greater Hartford Arts Council 

Greater Hartford Legal Aid 

Greif, Inc. 

H&B Tool & Engineering Company 


Pinterest.com/unitedwayinc 


H. P. Hood, LLC 

Hallmark Cards, Inc. 

Hanover Insurance Group 

HARC, Inc. 

Harriet Beecher Stowe Center 

Harris Adelberg & Strauss 

Hartford City Departments 

Hartford Federation of Teachers - Local 1018 
Hartford Financial Management 
Hartford Healthcare at Home 
Hartford Hospital 

Hartford Housing Authority 

Hartford Public Schools 

Hartford Seminary 

Hedberg Data Systems, Inc. 

HEDCO, Inc. 

Hinckley Allen 

Hispanic Health Council, Inc. 

HM Life Insurance Group 

Hobart Corporation 

Hockanum Valley Community Council 
Hoffman Enterprises, Inc. 
Holmes-Watkins Funeral Homes, Inc. 
Hooker & Holcombe Consulting 
Horton, Shields, & Knox PC. 

Hospital for Special Care 

Hospital of Central Connecticut 
Human Resources Agency of New Britain, Inc. 
IBEW 42 PAC 

IBM Corporation 

lgdalsky & Company CPA’s 
Imagineers, LLC 

Insurance Associates 

InsurBanc 

Interval House, Inc. 

ITW Foils 

ITW Graphics (ProMark) 

J. S. McCarthy Printers, Inc. 

Jackson Lewis LLP 

jcpenney Logistics 

Jefferson Radiology P.C. 

Jewish Family Services of Greater Hartford 
Johnson Controls, Inc. 

Junior Achievement of Southwest New England 
Kaman Corporation 

Kellogg Company 

KIDSAFE CT 

KPMG LLP 

L.L. Bean, Inc. 

Landon’s Tire, Inc. 

Leadership Greater Hartford 
Legrand/Wiremold 

Liberty Bank 

LIMRA 

Lincoln Financial Group 

Lindberg & Ripple, Inc. 

Literacy Volunteers of Central CT, Inc. 
Literacy Volunteers of Greater Hartford 
Loaves & Fishes Ministries 

Local Initiatives Support Corporation 
Lockton Companies 

Loomis-Chatfee School 

Lowe's 

Lydall, Inc. 

Mahoney Sabol & Company 

Mallory Industries, Inc. 

Manchester Board of Education 
Manchester Town Departments 
Mansfield Public Schools 

Mansfield Town Departments 

MARC, Inc. of Manchester 

March of Dimes - Connecticut Chapter 
Marcum 

Masonicare Partners Home Health & Hospice 
Mass Mutual Financial Group 
Mayflower Laundry & Dry Cleaning Co. 
McCarter & English 

McCue Mortgage 

Mental Health Assn of Connecticut 
Message Center Management 
MetLife 

MetroHartford Alliance 

Michael Norman Cohen & Assoc., LLC 
Microsoft 


Instagram.com/unitedwayinc 


Miller, Moriarty & Company LLC 

Milliman 

Mintz & Hoke, Inc. 

Monro Muffler/Brake 

Murtha Cullina LLP 

Natchaug Hospital 

National Multiple Sclerosis Society, 
Western CT Chapter 

Nationwide Insurance 

Navigate Affordable Housing Partners 

New Directions, Inc. of North Central Connecticut 

Nordstrom RACK 

Nordstrom, Inc. 

Northeast Utilities 

Nurtur 

Nutmeg Big Brothers Big Sisters 

OBGYN Group of Eastern CT, P.C. 

O’Brien, Tanski & Young 

OKAY Industries, Inc. 

One Beacon 

Open Hearth Association 

Opportunities Industrialization Center 
of New Britain, Inc. 

Our Piece of The Pie 

Parker Hannifin Corporation 

Paychex, Inc. 

Penco Corporation 

People’s United Bank 

Pepperidge Farm, Inc. 

Performance Environmental Services, LLC 

Permatex 

Phoenix Manufacturing, Inc. 

Phonon Corporation 

Pita Group 

Pitney Bowes, Inc. 

Pratt & Whitney 

Price Chopper Control Account 

PricewaterhouseCoopers LLP 

ProHealth Physicians 

Prudence Crandall Center 

Prudential Financial 

Pullman & Comley, LLC 

QuEST 

Regional School District #19 

Reid and Riege PC 

Renbrook School 

Rensselaer at Hartford 

RICH Products 

RICOH 

Robinson & Cole LLP 

Rogin Nassau LLC 

S.L.A.M. Collaborative 

Saint Francis Hospital & Medical Center 

Santander Bank 

Saslow Lufkin & Buggy LLP 

Selective Insurance Company 

Services for the Elderly of Farmington 

Sheldon Oak Central, Inc. 

Shell Oil Company Foundation 

Shipman & Goodwin LLP 

SimplexGrinnell 

Simsbury Bank 

South Park Inn, Inc. 

South Windsor Board of Education 

South Windsor Town Departments 

Spring Brook Ice & Fuel 

SPRINT 

Stanley Black & Decker 

State Auto Insurance 

Stop & Shop 

Suffield Town Departments 

Suffield Veterinary Hospital 

Sullivan Transportation 

Sun Life Financial Employee Benefits Group 

Target Stores 

TD Bank 

The Acmat Corporation 

The Arc of Farmington Valley 

The E. R. Hitchcock Company, Inc. 

The Hartford Financial Services Group, Inc. 

The Hartford Steam Boiler Inspection 
& Insurance Company 

The Hutensky Group 

The Phoenix Companies, Inc. 


(860)493-6800 





The Principal Financial Group 

The Salvation Army 

The Village for Families & Children, Inc. 

The Walton Company 

The Windham Region Chamber of Commerce, Inc. 

Thomas Fahy Insurance Associates 

Timken Aerospace Transmissions, LLC 

TJX Companies 

Tolland Town Departments 

Towers Watson, Inc. 

Town of Avon 

Town of Coventry 

Town of Glastonbury 

Town of Hebron Parks & Recreation 

Town of Simsbury 

Town of Wethersfield 

Travelers 

Trinity College 

Triumph Actuation Systems - CT 

Triumph Engine Control Systems 

True Colors, Inc. Sexual Minority Youth 
& Family Services of CT 

Trumpf, Inc. 

U.S. Bank National Association 

UAW Region 9A 

Underwriters Laboratories 

United Healthcare 

United Technologies Corporation 

United Technologies Research Center 

United Way of Central and Northeastern Connecticut 

United Way of Connecticut, Inc./2-1-1 

University of Hartford 

University of Saint Joseph 

Unum Insurance 

Updike, Kelly & Spellacy PC 

UPS 


UPS Capital Business Credit 

UPS Freight Forwarding 

UPS Mail Innovations 

Urban League of Greater Hartford, Inc. 
UTC Aerospace Systems 

UTC Building & Industrial Systems 
Valcor Communications 
ValueOptions Connecticut 

Vantis Life Insurance Company 
Virtus Investment Partners 

Voya Financial 

Wal-Mart 

Weber & Carrier 

Webster Bank 

Wells Fargo Bank 

West Hartford Board of Education 
West Hartford Town Departments 
Westinghouse Electric Company 
Westminster School 

Whittlesey & Hadley 

Wiggin & Dana, LLC 

Willis of Connecticut, LLC 
Windham Hospital 

Windham Public Schools 
Windham Town Employees 
Windsor Board of Education 
Windsor Federal Savings 
Women’s Health 

Women’s League, Inc. Child Development Center 
Woodland Auto Body 

Xerox Corporation 

YMCA of Greater Hartford 

Youth United for Survival, Inc. 
YWCA Hartford Region 

YWCA of New Britain 


LIVE UNITED 





United Way of Central 
and Northeastern Connecticut 
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We are the Native American Financial Services Association. Our mission is to advocate for tribal 
sovereignty, promote responsible financial services, and provide better economic opportunity in 
Indian Country for the benefit of tribal communities. 


Learn more about Native American lenders. Visit My NAFSA.org. 





NAFSA 
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